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WHAT CAN YOUR 


You can gain many definite and tangible advantages for your corporation by publish- 
ing an annual report that will be read and understood. Properly conceived and 
attractively designed, it should: 


], Increase the confidence of the stockholder in 3. Afford you an opportunity of telling what 


the management and interest him in pro- you have accomplished, what you plan and 
moting company’s products and services. what you stand for. 


2. Be a means of attracting new shareholders, 4, Enable your company to obtain better terms 

since banks, rating agencies and investment when undertaking financing, either for ex- 
advisers serving potential investors rely heavily pansion, refunding or, in the case of closely held 
on your official communique—your annual report. corporations, for partial sale of ownership. 


We have been privileged to assist in the preparation of the annual reports of nationally 
known corporations, both large and small. Out of this experience and from our back- 
ground in the field of finance and public relations, we can create for you a truly effec- 
tive report—one that will be not merely an array of figures but one that will emphasize 
the significant phase of your operations— one which will implement your every day 
efforts and be your corporate show window. 

We would welcome the opportunity of demonstrating how we can make your 
annual report for 1945 do justice to your company and its management. May we sug- 
gest a preliminary discussion now? No obligation is entailed. 


ALBERT FRANK-GUENTHER LAW 


INCORPORATED 


Advertising and Public Relations 


131 Cedar Street, New York 6 
BOSTON PHILADELPHIA CHICAGO SAN FRANCISCO 
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FOUNDED BY OTTO GUENTHER IN 1902 


The Financial World was established to diffuse the truth about investments, has con- 
stantly maintained this attitude, and will continue to do so, confident in its belief that 
as long as it clings to this ideal it can count upon the support of the investing public. 
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Executives 
are made, 
not born! 


The need for executives—for quali- 


What Investors Want in Corporate Annual Reports...................... 3 fied, well-trained men—is acute! 
4 Their services are at a premium. 
“Best of Industry” Selections for 1944 Annual Reports................... In order to take advantage of to- 
day’s unusual opportunities, a thor- 
Alphabetical Listing of Best Annual Reports Judged .................... 6-7 ough understanding of practi cal 
The Aluminum Company’s Place in Industry............................ business methods and principles is 
The Steel Stocks — Notable Late Movers 9 absolutely necessary. 
1 The Alexander Hamilton Insti- 
15 Beneficiaries of Foreign Trade Revival............................44. 6 suse’é Modera Basiness Course and 
Stocks Are Worth More in ll Service deals scientifically with un- 
High Quality Bonds for Special Requirements.......................... 13 derlying, unchanging fundamentals. 


EACH WEEK 


News and Opinions on Active Stocks................... 


Basic and broad in scope, it is meant 
for ambitious men who realize the 
value of understanding all four im- 
portant divisions of business and in- 
dustry—finance, marketing, account- 


mong the noted contributors to 
New-Busi Breviti &Co.;CliftonSlusser, Vice President, 
28 Thomas J. Watson, President, Inter- 
Financial Statistical Summary .......................... 32 
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GUENTHER PUBLISHING CORPORATION 
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The method by which the Modern 
Business Course and Service is 
brought to subscribers ... the men 
behind the Institute... informative, 
inspirational material about pres- 
ent-day opportunities in business 
and industry ... all are included in 
the fast-reading pages of “Forging 
Ahead in Business.” To obtain your 
free copy of this valuable book, sim- 
ply fill in and mail the coupon below 
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“THE TREND IN ANNUAL REPORTS” 


Leading corporations today recognize the value of annual reports as a medium of 


building better public and industrial relations through proper interpretation. 


Already serving 75% of the top 500 in American Industry with out-of-the-ordinary 
Business Ambassadors, R. O. H. Hill, Inc. is particularly well qualified to design and 


produce for you individualized reports. 


A book, “The Trend in Annual Reports,” written by Hill, is yours for the asking, if 


you will simply write us on your company letterhead. 


ronHLL ie. 


Engravers and Thermographers 
270 Lafayette Street, New York 12, N. Y.—CAnal 6-6340 


Designers and Manufacturers of Important Business Ambassadors 


CONSTANT GROWTH 


PRECISION PRINTERS TO FINANCE 
COMMERCE AND INDUSTRY SINCE 1920 


The SORG PRINTING Inc. 


Financial, Legal and Corporate Printers 


80 SOUTH STREET e NEW YORK 7, N. Y. 
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Kaplits 
FINANCIAL WorLD Annual Report Award 


“The Oscar of Industry” 


ince discussing the annual reports 
S of corporations for the FINAN- 
crAL WorRLD a year ago, I have given 
further thought to the question, What 
are the main purposes of such re- 
ports? What sort of people ever see 
these reports, to say nothing of ac- 
tually reading them? Surely this is 
the first question to ask and to an- 
swer when seeking to judge their 
merits. 

It seems to me that there are just 
four main groups of persons to con- 
sider: first, stockholders; second, or- 
ganized labor ; third, the government ; 
and fourth, competitors. Of these, 
the stockholders are decidedly the 
most important. All the others re- 
duce themselves to those who are an- 
tagonistic to, or are competitive with, 
the issuing company. 

The stockholders in turn are either 
current or prospective holders of the 
corporation’s equities. The current 
stockholders may be (1) ordinary in- 
vestors, (2) customers buying the 
corporation’s products, or (3) em- 
ployees, including labor in the broad 
sense of the term. Prospective stock- 
holders may be sought directly by 
the corporation, or through brokers. 
It is to be noted particularly that the 
annual reports of corporations which 
go to brokers and others interested in 
selling stock are in reality going to 
prospective stockholders. Much the 
same may be said of financial editors 
and writers. 


Stockholders First! 


It is my opinion that annual re- 
ports of corporations should be pre- 
pared, therefore, with the attention at 
least 90 per cent directed to the stock- 
holder’s interests. It should merely 
be recognized that perhaps something 
like 20 per cent of all stockholders 


OCTOBER 3, 1945 


What Investors Want In 
Corporate Annual Reports 


By Dr. Lewis H. Haney 


Professor of Economics, 


New York University 


are either customers or employees, 
and that their stock holdings are 
therefore associated with interests 
other than those of the mere investor. 
These groups are sufficiently impor- 
tant to warrant attention. 

From the standpoint of the in- 
vestor-stockholder, the aim obviously 
is to convey adequate information in 
a clear way. This is particularly true 
of current investors who have already 
bought stock. It is largely true of 
prospective stockholders, although 
there the problem of attention value 
and human interest may have a spe- 
cial significance. For the most part, 
I would say that some _ stockhold- 
ers would prefer reports that con- 
vey the idea of solid investment merit. 
From this standpoint the reports 
should have plain covers, be of sig- 
nificant but not excessive bulk, be 
prepared without flamboyant news- 
paper style, and contain the essential 
financial data which must furnish the 


basis for all investor decisions. These 
are the readers who are particularly 
interested in comparative data cover- 
ing a series of years. They want to 
judge the trend of net earnings, and 
to know what the policies of the cor- 
poration are for maintaining or ex- 
panding its position in the industry, 
including research, and advertising 
and selling. 


Consumer Interest 


Obviously, consumer-stockholders 
have a strong secondary interest in 
the products of the corporation. They 
are interested in its brands and in the 
location of its stores, warehouses, etc. 
They may have a special interest in 
the character and personality of those 
who manage the company. In some 
cases the nature of the process used 
may be of significance to the con- 
sumer as affecting quality, purity, and 
the like. To the extent that the com- 
pany has or desires to have stock- 


THE BEST 1944 ANNUAL REPORT COVER DESIGNS 
AS SELECTED BY NORMAN BEL GEDDES 


Best 4-Color Cover 


Annual Report 


for the 
fiscal year ended October 31, 1944 


West Virginia Pulp and Paper Company. 


230 Pork Avenue, New York 17, N.Y. 


Best 2-Color Cover 
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Independent Board of Experts 


Who Selected the 
First and Second 
“BEST” 
Annual Reports 
in Each of 


90 
INDUSTRIES 


Finfoto 
FINANCE & ECONOMICS 


Dr. Lewis Haney, Chairman 


holders who are customers for its 
products, it follows that its annual 
report should touch adequately upon 
the foregoing matters, and it should 
be important to familiarize them with 
the company’s brands or trademarks, 
As to employee-stockholders, it 
should be kept in mind that in some 
industries at least, such stockholders 
are very desirable and may help to 
avoid strikes, reduce labor turnover, 
and encourage operating efficiency. 
It is in the interest of this type of 
stockholder that data concerning the 
number of employees, their wages 
and hours, together with any pen- 
sions or welfare work, should be 
touched upon in the annual report. 
They will want to know, incidentally, 
how their wages and hours compare 
with those of others in the industry, 


Professor of Economics at New York Univer- 
sity School of Finance, and author of a syn- 
dicated column for the Hearst Newspapers. 


and perhaps with other industries. A 
brief statement of the company’s pol- 


PUBLIC RELATIONS 


Glenn Griswold 


Editor of two newsletters, Public Re- 
lations News and Planning. Formerly 
vice-president of McGraw-Hill and 
editor and publisher of Business Week. 


j 3 Bel Geddes 
INDUSTRIAL ARTS 


Norman Bel Geddes 


Industrial designer and artist. Con- 
sultant to Crowell-Collier Corporation 
on art and typography, etc. Member 
of the American Designers Institute. 


Blackstone 
FINANCIAL JOURNALISM 
C. Norman Stabler 


Financial Editor of the New York 
Herald-Tribune, author of several 
books and past president of the 
N. Y. Financial Writers’ Association. 


Finfoto 
INVESTOR’S VIEWPOINT 


Sylvia F. Porter 


Financial Editor of the New York 
Post. Publisher of newsletter on gov- 
ernment bonds, and contributor to 
Readers Digest, Liberty, etc. 


icies with reference to the main labor 
problems of the day (e.g., the guar- 
anteed annual wage) may be de- 
sirable. 


Labor and Government 


The recognition of the employee 
and customer groups of stockholders 
need not make much difference in 
corporation reports, since neither is 
antagonistic or opposed to the com- 
pany’s prosperity. The employees as 
stockholders are ripe for some real 
cooperation. It is doubly important, 
however, to satisfy the employee that 
the division of earnings between la- 
bor and management is fair, and to 
bring out clearly the services per- 
formed by the enterpriser in the way 
of skillful buying and selling, and 
meeting business risks. For the cus- 
tomer-stockholder, it may be worth 
while to present the merits of the 
company’s products, call attention to 
the development of new products, etc., 
but only in a factual way, without 
ballyhoo. 

As to directors, the affiliations and 
the main outside interests of directors 
should be stated in connection with 
their names and it should be pointed 
out either that they are the represen- 


. tatives of stockholders who do have 


large holdings or that their ability and 
experience are such that the corpora- 
tion benefits by their position as di- 
rector. 

Insofar as the antagonistic or com- 
petitive readers of annual reports are 
concerned, it seems that there is no 
necessity for thought as to propa- 


FINANCIAL WORLD 
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ganda, attention value, or what not. 
Pictures and fine printing will make 
no difference. Just let the corpora- 
tion be particularly careful that the 
facts which it presents are correctly 
stated. With special reference to 
competitors, I would repeat the sug- 
gestion I made a year ago, that the 
management need not hesitate to state 
fully any results of the company’s 
operations in which the stockholder 
has any legitimate interest. In doing 
this, however, it need not tell how 
those results were obtained, thus re- 
vealing the technique of its operations 
to its rivals. For example, a com- 
posite total of income, or some other 
item, may be enough, without show- 
ing details and thus revealing par- 
ticular sources. The nature of organi- 
zation, processes or sales techniques 
need not be revealed, and are not re- 
vealed by reporting total sales volume. 


Guiding Venture Capital 


Just as the stockholder is,the true 
basis for preparing the annual report 
of a corporation, so the important job 
of the report is to get and to hold 
venture capital. Today, common 
stocks are the chief form of capitali- 
zation, and the bulk of the money that 
goes into common stocks may prop- 
erly be called ‘‘venture capital.” It is 
generally recognized that it is the po- 
sition of such capital which has been 
in greatest jeopardy through radical 
developments affecting our politics. 

The annual report, therefore, has 
as one of its functions that of inter- 
esting new capital in American busi- 
ness. To this end, the annual report 
should present an adequate record of 
the earnings and dividends of the 
company. It should tell the investor 
what he wants to know about the 
products and markets that are in- 
volved. In some cases something of 
the nature of the process of produc- 
tion and distribution should be made 
known. The more obvious and bet- 
ter-known tests of efficiency in man- 
agement should be applied, and be set 
forth in a comparative presentation 
of operating ratios. 

All this is particularly important in 
the case of “growth” companies 
which present the so-called special sit- 
uations that appeal so to investors. 
The managements of such companies 
owe it to society to present to the in- 
vestor the potentialities of the com- 
panies over which they preside. Thus 
they can make an important contribu- 

(Please turn to page 21) 
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Selected by the Independent Board of Experts 


Winners of FINANCIAL WORLD 
Annual Report Award, the “Oscar of Industry” 
Presented at Dinner at the Waldorf-Astoria, October 2, 1945 


“Best of All Industry” Annual Report Selections Will Be Announced. 


INDUSTRY BEST 

CLASSIFICATION ANNUAL REPORT 
Aircraft Manufacturing. Aviation Corporation 
+United Air Lines Corp. 
Auto Equipment, Etc... *Thompson Products, Inc. 
Automotive ........... *General Motors Corporation 
ss Central National Bank 

(Cleveland, Ohio) 


Building Equipment... 
Building Supplies...... 


Bus Lines 


Chemical, Etc......... 


+Carrier Corporation 

Cook Paint & Varnish Co. 
*Greyhound Corporation 
*E. I. duPont de Nemours 


*Truax-Traer Coal Company 
Clocks & Watches.... *Hamilton Watch Company 
Communication ....... *American Tel. & Tel. Co. 


Containers (Ex. Glass). 
Dairy Products 
Drug Products........ 
Electrical, Etc. ........ 
Electronics .. 
Farm Equipment 
Financial (Ex. 


Food Chains. 
Foods (Packaged)..... 


Gaylord Container Corp. 
*Borden Company 
+Bristol-Myers Company 

Westinghouse Electric Corp. 

Radio Corp. of America 
*Caterpillar Tractor Co. 
*Merrill, Lynch, Pierce 

Fenner & Beane 

Dominion Stores, Limited 

*General Foods Corporation 


ee 


Banks). 


General Mdse. Chains.. +Butler Brothers 

Household Equipment. Servel, Inc. 
Insurance Co. of North Am. 
Machines, Tools, Etc... Chain Belt Company 

Meat Packing ......... +Cudahy Packing Company 
ee *General Mills, Inc. 

*Universal Pictures Co., Inc. 
Non-Ferrous Metals General Bronze Corp. 

Office Equipment...... +Pitney-Bowes, Inc. . 

Petroleum .......+#.... Standard Oil Co. of Calif. 


Printing & Publishing. 
Public Util.-Nat’l Gas. . 
Public Utilities 
Rail Equipments 


Railroads 
Rayon 


Shipping 


* “Best of the 


Rubber & Tires 
Shipbuilding . 


Shoes & Leather...... 


*Brown & Bigelow 
*United Gas Corporation 
Puget Sound Pr. & Lt. Co. 
+American Car & Foundry Co. 
*Chesapeake & Ohio Rwy. Co. 
Burlington Mills Corp. 
+Dayton Rubber Mfg. Co. 
Electric Boat Company 
Moore-McCormack Lines, Inc. 
*General Shoe Corporation 
*American Rollirfg Mill Co. 
*American Sugar Refining Co. 
Botany Worsted Mills 
Bayuk Cigars, Inc. 

Boston Elevated Railway 
*American Home Products Co. 


eee 
eee 


Industry” award for its 1943 annual report. 


2nd BEST 
ANNUAL REPORT 


*Glenn L. Martin Company 
*Pan American Airways Corp. 
Borg-Warner Corporation 
Fruehauf Trailer Company 
5th 3rd Union Trust Co. 
(Cincinnati, Ohio) 
*Hiram Walker-G. & W., Ltd. 
*Dresser Industries, Inc. 
Marquette Cement Mfg. Co. 
+Southeastern Greyhound Lines 
Mathieson Alkali Works 
+Lehigh Coal & Navigation Co. 
Elgin National Watch Co. 
Western Union Teleg. Co. 
National Container Corp. 
Beatrice Creamery Company 
E. R. Squibb & Sons 
*Allis-Chalmers Mfg. Co. 
P. R. Mallory & Co., Inc. 
+International Harvester Co. 
National Securities & 
Research Corporation 
Safeway Stores, Inc. 
+Libby, McNeill & Libby 
Kobacker Stores, Inc. 
*American Optical Company 
Bigelow-Sanford Carpet Co. 
Conn. General Life Ins. Co. 
Buffalo Bolt Company 
*Swift & Company 
+Pillsbury Mills, Inc. 
Columbia Pictures Corp. 
Bridgeport Brass Co. 
*Remington Rand, Inc. 
Robert Gair Company, Inc. 
+Standard Oil Co. (Indiana) 
American Colortype Co. 
Southern Natural Gas Co. 
Philadelphia Electric Co. 
Pettibone Mulliken Corp. 
Baltimore & Ohio ReR. Co. 
+Tubize Rayon Corporation 
*Seiberling Rubber Co. 
Maryland Drydock Company 
American Export Lines, Inc. 
+U. S. Leather Company 
7U. S. Steel Corporation 
+American Crystal Sugar Co. 
Pepperell Mfg. Company 
Webster Tobacco Company 
Int’l Rwy. Co., Buffalo, N.Y. 
+Eastman Kodak Company 


7 “Second-Best of the Industry” award for its 1943 annual report. 


(See pages 6 and 7 for alphabetical listing of corporations) 
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Miscellaneous ......... 


trical): Walter Geist, Pres.; J. Keogh, V 
& Con.; George Callos AM & PRD “Henry Roes- 
ler, AD: Arthur Tofte, Wr.; : Moni H. Zielke, 

; Meisenheimer Printing Co., Printer; Nackie 
Mills and Standard Paper, Paper. 


AMER. CAR & FOUNDRY, N. Y., Best (Rail 
Equip.): F. A. Stevenson, Pres 
Jr., VP & PRD; J. M. AM & AD: C 
Weimer, Art.; Pioneer- Moss, En.; Charles Press, 
Printer; Warren Paper. 


AMER. COLORTYPE, N. J., 2nd Best (Print- 
ing): C. R. Frederickson, BC & Tr.; Edwin Len- 
nox, Pres.; R. S. Hamilton, Sec. & AT; Ameri- 
can Colortype Co., Printer. 


AMER. CRYSTAL SUGAR, Colo., 2nd Best 
(Sugar): C. K. Boettcher, BC; W. N. Wilds, 
Pres.; W. E. Kraybill, Tr.; R. H. Re 
Aud.; J. A. Summerton, PA; Jahn & Ollier, 
En.; Kistler Stationery, Printer; Champion 
Paper and Lee Paper 


AMER. EXPORT LINES, N. Y., 2nd Best 
(Shipping): W. H. Coverdale, Pres.; Hugh M. 
Gillespie, VP, Sec. & Tr.; A. S. Graham, PRD; 
C. J. Kinney, Gen. Aud., AS; S. Grudin, AT. 


AMER. HOME PRODUCTS, N. Y., Best 
o~* A. G. Brush, BC; Knox Ide, Pres.; 
W. F. Silbersack VP & GM; H. E. Carnes, 
Tr.; W. L. Erpenbeck, Con.; W. M. Stedman, 
AM; Hal W. Hazelrigg, PRD; & 
em AA; Preston Ewing, Art.; Pick-S, Cht.; 
c Atkins, Ph.; Reliance Reproduction, En.; 
BE & Color Co., PG; John B. Wat- 
kins Co., Printer; S. D. Warren Co., Paper. 


AMER. OPTICAL, Mass., 2nd Best (Glass): 
Albert B. Wells, BC; George B. Wells, Pres.; 


E. E. Williams, Tr.; C. O. Cozzens, EVP; Ray 
Gentzler, PRD. 


ROLLING MILL, Ohio, Best (Steel): 
Chas. R. Hook, Pres.; Calvin Verity, git W. 
W. Sebald. VP; H. H. Tullis, Con; C. H. Murray 
& Hugh Wright, PRD; George Morris, Ph.; 
fen-Dunn, Printer. 


AMER. SUGAR REFINING, N. Y., Best 
(Sugar); Joseph F. Abbott, Pres.; N. W. Ayer 
& Son, AA; Charles Francis Press, Printer. 


AMER. TEL. & TEL., N. Y., Best (Communi- 
cations): Walter Gifford, Pres.; C. O. Bickel- 
haupt, VP; Publishers Printing Co., Printer. 


AVIATION CORPORATION, N. Y., Best 

aa Mfg.): Victor Emanuel CB & Pres.; 

Hartmeyer, VP; A. Morgensen VP 

Tr.; Hill & PRC Tri-Arts Press, 
Printer. 


BALTIMORE & OHIO R.R., Md., 2nd Best 
(Railroads): R. B. White, Pres.; J. J. Ekin, VP; 
W. L. Price, Con.; Pick-S, Cht. 


BAYUK CIGARS, Pa., Best (Tobacco): Samuel 
Bayuk, BC; A. Jos. Newman, Pres.; John A. 
Snyder, Tr.; Neal D. Ivey Co., AA; John J. 
McLaughlin, Art. 

BEATRICE CREAMERY, IIl., 2nd _ Best 
(Dairy): C. H. Haskell, Pres.; W. G. Karnes, 
VP; H. W. Post, Tr.; W. H. East, Jr., AM; 
J. H. Kelleghan, PRC; Henry Lee, ai. yand 
Ernest King, Art.; Norman Forgue, Cht.: Wm. 
Michalek, Ph. Wallace Miller, En.; Norman 
Press, Printer; Dill & Collins, Paper. 

BIGELOW-SANFORD CARPET, N. Y.. 2nd 
Best (Househod): James D. Wise, Pres.; B. K. 
MacLaury, AM; J. V. Tharrett, Wr.; ‘Newell- 
Emmett, 

BORDEN CO., N. Y., Best (Dairy): Theodore 
G. Montague, Pres.; Stuart Peabody, AM; Mil- 
ton Fairman, PRD; E. L. Noetzel, Tr.; Theo. 
D. Waibel, Sec.; H. K. Kramer, AVP; Louis 
Csenge, AP; John W. Strasser, in chg. of ptg.; 
Young & Rubicam, AA. 

BORG-WARNER, 2nd Best (Auto 
& Charles S. Davis, ’Pres.; Shallber 

athew Keck Tr.; W. Dose, 
Johnson D. Davis, PRD. 

BOSTON ELEVATED RAILWAY, Mass., 
Best (Tractions): Edward Dana, Pres.; Dickie- 
Raymond, Inc., PRC, Art., Cht.; Louis J. 
Mathieu, P 

BOTANY WORSTED MILLS, N. J., Best 
(Textile): Max W. Stoehr, BC; Col. Chas. F. H 
commen. Pres.; Chas. F. H. Johnson, Jr., V 
& G ;% E. Kuhn, VP & Tr.; R. S. Bartlett 
& F. A. Burghardt, VP; F. Eugene Ackerman, 
PRC; Silberstein-Goldsmith and Adv. 
Agency, AA; Abbott-Klimley, Art.; Davis, De- 
laney, Inc., Printer. 


ABBREVIATIONS: AA—Advertising Agency. 
Art Service. AS—Assistant Secretary. 
Chairman of Finance Committee. 
—Employee Relations Director. 
Gen.—Lieutenant General. 
Public Relations Counsel. 
Vice Chairman of Board of Directors. 


Mer.—Manager. 


AD—Art Director. AM—Advertising Manager. 
AT—Assistant Treasurer. Aud.—Auditor. BC—B 

Cht.—Chartist, of Graphics Service. Con.—Con’ 
EVP—Executive Vice Presiden t. 
Pg.—Photogravure. 
PRD—Public Relations Director. 


‘Alphabetical Listing of the Hundred 1944 Annual Reports Judged as 


ALLIS-CHALMERS, Wisc., wr 


BRIDGEPORT BRASS, Conn., 2nd Best (Non- 
Ferrous Metals): Herman W. Steinkraus, Pres.; 
W. R. Breetz, Tr.; Philip Davidson, AM; Har- 
old Dow, RD; Ted Hinckley, Cht.; Red 
Karalus, Ph. ; Kurt Volk, Printer. 


BRISTOL-MYERS, N. Y. Best (Drugs): 
Henry P. Bristol, Pres.; Lee H. Bristol, VP; 
George S. McMillan, Sec. & PRD; Geffen-Dunn 
(Rudge’s Sons), Printer. 


BROWN & BIGELOW, Minn., Best (Print- 
ing): Chas. A. Ward, Pres.; E. C. Peterson, 
Tr. & Con.; Charles Ernst, Art.; B. F. Doyle, 
AT; Brown’ & Bigelow (R. J. Henderson, Dir.), 

PG and Printer. - 


BUFFALO BOLT, N. Y.. 2nd Best (Machines, 
Tools, Etc.): R. Albright, 
Flershem, Pres.; C. L. Turner, VP: ae 
Wead, Sec. & Tr.; C. O. Cornell, Con.; Addi- 
son Vars, Inc. AA; Luedeke Studio, Att.; W. 
Ian Mack, PRC; Pick- =, Gat, 


BURLINGTON MILLS, N. C. Best (Rayon): 
J. Spencer Love, Pres.; William Klopman, 
EVP; W. S. Coulter, Tr.; C. E. Rowe, Con.; 
Jean D. Bertram, Wr.; Doremus & Co., 

& PRC; Houck ‘& Co., Art; Lynchburg En- 
graving, En.; Jos. J. Stone & Co. Printer; 
Linweave Association, Paper. 


BUTLER BROTHERS, Ill. Best (Gen’l Mdse. 
Chains): T. B. Freeman, Pres.; J. A. Donald- 
son, VP & Tr.; Hazel R. Ferguson, PRD & AP; 
H. W. Rapport, AM; Butler Brothers (G. L. 
Rothermel), Printer; McIntosh Paper Co 


CARRIER CORP., N. Y., Best (Building 
Cloud Wampler, Pres. ; 

Sec. Tr.; Selvage & Lee, PRC; Leslie M 
ag A.D.; Dario de la Garza, AD. 


CATERPILLAR TRACTOR, IIll., Best (Farm 
Equip.): L. B. Neumiller, Pres., A. T. Brown, 
EVP; G. M. Walker, AM; Grant-Jacoby, Art; 
Monson, Inc., Typ.; Manz Corp., Printer. 


CENTRAL NAT’L BANK of Cleveland, Ohio, 
Best (Banking): John C. McHaman, BC; Lor- 
ing L. Gelbach, Pres.; R. J. Izant, VP; H. 
| Paes AM; Fuller & Smith & Ross, Inc., 


CHAIN BELT, Wis., Best (Machines, Tools, 
Etc.): J. C. Merwin, Pres.; W. H. Brandt, 
AP; A. F. Kessler, Con.; G. H. Pfeifer, AM; 
Buchen Co., AA; Eisenberg Studios, Art.; 
Nat’l Engraving, En.; Meisenheimer Printing 
Co., Printer. 


CHESAPEAKE & OHIO RY., Ohio, Best 
(Railroads): R. R. Young, BC; Carl E. New- 
ton, Pres.; R. J. Morpha, VP & PRD; H. 
F. Lohmeyer, Sec.; W. S. Jackson, AM; Kenyon 
& Eckhardt, AA; Geffen-Dunn, Printer. 


COLUMBIA PICTURES, N. Y., 2nd Best 
(Movies): Harry Cohn, Pres; Jack Cohn, EVP; 
A. Schneider, VP & Tr.; Louis P. Barbano, 
VP; Columbia Pictures, Ph.; Geffen-Dunn, 
Printers. 


CONN. GENERAL LIFE INSURANCE, 
Conn., 2nd Best (Insurance): Frazar B. Wilde, 
Pres.; F. Hobart Haviland, VP; E. S. Hilde- 
brand, AM; E. W. Robotham & Co., AA; Wal- 
ter VanAtsdale, Art.; Otto Peichert, Cht.; Conn. 
Gen’l Printing Dept., Printer. 

COOK PAINT & VARNISH, Mo., Best (Build- 
ing Supplies): Charles R. 4 BC & Pres.; 
L. G. Blackstrom, EVP; Chas. H. Stopper, VP; 
H. H. McLucas, Tr.; J. F. Cash, Con.; Wm. E 


AM; Dorn Jason W. Jones, Cht.; J. Ww. Jones, 


M; Dorman O’Leary, PRD; Bruce B. Brewer 
& Co., ; Willard Elliott, Art.; Hahn-Millard, 
Ph. ; "Holland Engraving, En.; Grimes- Joyce, 
Printer. 

CUDAHY PACKING, IIl., Best (Meat Pack- 
ing): E. A. Cudahy, BC; Fred W. Hoffman, 
Pres.; P. B. Thompson, Tr. 

DAYTON RUBBER MFG., Ohio, Best (Rub- 
ber): A. L. Freedlander, Pres.; E. A. Baker, 
Tr.; J. D. Hershey, AM 

DOMINION STORES, LTD., Canada, Best 
(Food Chains): J. W. Horsey, Pres.; Michael 
O'Neill, AP. 

DRESSER Ohio, 2nd Best 
(Building Equip): H. N. Mallon, Pres.; O. M. 
Anderson & J. W. Connell, PRD; Hill & Knowl- 
ton, PRC; Case-Hoyt, Printer. 

DE NEMOURS, Del., Best 
(Chemical): S. Carpenter, Jr., Pres.; Vari- 
ous Spencer Brownell, Jr., AP.; 
DuPont Printing Dept., Printer. 


Fin.—Finance. 1st—First. 
Ph.—Photographer. 
Ptnr.—Partner. 


VP—Vice President. Wr.—Writer. 


AP—Assistant to 
oard Chairman. Br. General. Chr. F.— 
troller, or Comptroller. Dir.—Director. En.—Photo Engraver. ERD 
GM—General Manager. 
Pres.—President. 

Sec.—Secretary. Sr.—Seni 


EASTMAN KODAK, N. Y., 2nd Best (Misc.): 
Tomas J. Hargrave, Pres.; Harion B. Fol- 


Tr.; Corenius VanNiel, Con.; East 
Kodak, Ph. — 


_ ELECTRIC BOAT, Conn., Best (Shipbuild- 
ing): Lawrence Y. Spear, Pres.; John J. Hop- 
kins, VP; Preston L. Sutphen, VP & AM; 
O. P. Robinson, VP & PRD; H. G. Smith, 
Tr.; Duncan D. Sutphen, Jr.; Albert Frank. 
Guenther Law, Inc. (Russell Sims), PRC; 
Gothan Advertising Co., AA; F. J. Hoertz and 
O. F. Schmidt, Art.; Pictograph Corp., Cht.; 
Rosenfeld, etc., Ph.; Aetna Photo Engraving 
os Zeese, Wilkinson Co., Lith.; Lind Brothers, 
rinter. 


ELGIN NAT’L WATCH, IIll., 2nd _ Best 
(Clocks & Watches): T. Albert Potter, Pres.; 
J. M. Biggins, Tr.; on Howard, AM; J 
Walter Thompson, 


FIFTH THIRD UNION TRUST CO. of Cinn., 
Ohio, 2nd Best (Banking): John J. Rowe, Pres.; 
Sterling B. Cramer, Ist VP; G. Carlton Hill, 
VP; ox J. Kiphart, PRD; Ralph H. Jones 


FRUEHAUF TRAILER, Mich., 2nd Best 
(Automotive): Harvey C. Fruehauf, Pres.; Elmer 
G. Gove, VP & Tr.; Milton E. Stover. Con. ; 
Roy W. Jacobs, Sec. & AT; John Denler, PRD; 
oa Garfield Lange, Art.; Evans-Winter- Hebb, 

rinter. 


ROBERT GAIR CO., INC., N. Y., 2nd Best 
(Paper): George E. Dyke, BC & Pres.; T., 
Raymond Pierce, VP; E. O. Sommer, Con.; W. 
F. Howell, AM; Graphics Institute, Cht.; Arrow 
Photo Engraving Co.; Bowne & ., Printer; 
ear Wright Paper Co., and Chas. F. Hubbs, 

aper. 


GAYLORD CONTAINER, Mo., Best oe 
tainers): Clifford W. Gaylord, Pres.; J. 
Arndt, VP (Sales); E. J. Spiegel, VP & Te: 
- 2. Meyer, Con.; Thos. W. Parry, PRC; 
Wm. Heede, Art.; Warwick Typographers, Typ.; 
Simmons-Sislter Co., Printer. 


GENERAL BRONZE, N Best (Non-Fer- 
rous Metals): S. Pres.; 
Keulemans, VP; I. L. Martin, VP & Sec.; W. 

Freeman, OR, 4 ‘eC € Moran, AM.; F. G. 
McLeod, Mer. (Tablet Division); H. L. King, 
Asst. Sales Mer.; Wildrick & Miller, AA; 
Pick-S, Cht.; McGraw-Hill, Ph.; Knapp En- 
graving, En.; Wickersham Press, Printer. 


GENERAL FOODS, N. Y., Best (Packaged 
Foods); Clarence Frances, BC.; Austin Igleheart, 
Pres.; R. Treas.; Wayne 
C. Marks, Con.; H. Chase, PRD; Edwin B. 
Dooley, Dir. of. Public Information; Verne Bur- 
nett, PRC; Young & Rubicam, AA; Wicker- 
sham Press, Printer. 


GENERAL MILLS, Minn., Best (Milling): 
James F. Bell, BC; Harry A. Bullis, Pres.; 
L. N. Perrin, F. M. Crosby, P. D. McMullin, 
G. C. Thomas, W. R. Barry, A. M. Hart- 
well, A. D. Hyde, G. S. Kennedy, Sydney 
Anderson, W. H. Mills, K. E. Humphrey, VP; 
S. C. Gales, VP, AM & PRD; Batten, Barton 
Durstine & Osborn, AA; Al Crague, Art.; 
Bureau of Engraving, Inc., En. & Printer; 
Champion Paper. 


GENERAL MOTORS, Mich., Best (Automo- 
tive): Alfred P. Sloan, BC; Donaldson Brown, 
Vice Chairman; Charles E. Wilson, Pres.; Paul 
Garrett, VP; Meyer L. Prentis, Tr.; A. C. 
Anderson, Con. 


GENERAL SHOE, Tenn., Best (Shoes & 
Leather): W. Maxey Jarman, Pres; Henry 
W. Boyd, Jr., VP & Tr.; O. C. Williams, Aud.; 
Marshall-Bruce, Printers. 


GREYHOUND CORP., Ill., Best (Bus Lines): 
C. E. Wickman, Pres.; Robert Driscoll, VP; 
W. S. Moore, Con.; G. A. Stevens, Tr. & AS. 


HAMILTON WATCH, Pa., Best (Clocks & 
Watches): C. M. Kendig, Pres.; eg Wad- 
dell, AM; W. H. Hoedt Studios, Art.; Edward 
Stern & Co., Printer. 


INSURANCE CO. OF NORTH AMERICA, 
i Best (Insurance): John A. Diemand, Pres.; 
J. K. Ejisenbrey, Tr.; J. E. Smith, PA; Lamb- 
din ‘Associates, Art.; Edward Jacobi, Inc., and 
Graphic Arts, Inc., Printers; Dill & Collins and 
Strathmore Paper Co., Paper. 


the President. Art.—Artist, or 


Lith.—Lithographer. _ Lt. 
Printer—Printing Firm, or Press. Cc— 
ior. Tr.—Treasurer. Typ.—Typographer. 
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“Best of Industry”—and Those Who Shared in Their Preparation 


INTERNATIONAL HARVESTER, Iil., 2nd 
Best (Farm Equip.): rn gh F. Stone, BC; 
Fowler McCormick, Pres. ; J. L. McCaffray, 1st 
vP; A. B. Keller, Tr.; CE. Jarchow, Con.; 
M. F. Peckels, at (Consumer_ Relations); 
Dale Cox, PRD; V. Johnson, AD; Grantham 
Graphics, Cht. ; Glebe Engraving, En.; Harvester 
Press and R. R. Donnelley & “ye Printers. 


INTERNATIONAL PAPER, Y., Best 
(Paper): Richard J. Cullen, BC; Tis H. Hin- 
man, Pres.; Harrison R. Weaver, Ist VP & 
Tr.; B. O. Booth, Aud.; U. S. Army, Signal 
Corps, U. S. Navy, and Acme News Pictures, 
Ph.; International Paper Co., Paper. 


INT’L RAILWAY, BUFFALO, N. Y., 2nd Best 
(Tractions): Bernard J. Yungbluth, BC & Pres.; 
Leslie Spraggon, VP; C. A. Weber, Tr.; Wal- 
ter McCausland, PRD H. W. Soderberg and 
J. B. Morran, Aud.; Peter Van Scozza, Art.; 
Baldwis, Bowers & Strachan, AA; Mark Palmer, 
Ph.; W. J. Keller, Printer; S. D. Warren Co. 


STORES, Ohio, 2nd Best (Gen’l 
Mdse. Chains): Jerome M. Kobacker, Pres.; A. 
Ian Mack, VP; Pick-S, Cht. 


LEHIGH COAL & NAVIGATION, Pa., 2nd 
Best (Coal & Coke): Robert V. White, Pres.; 
Theodore P. Scott, VP; George Craig, Tr.; Har- 
rie A. Bell, Cht. & AA; J. F. Stillmun, Art.; 
Lincoln Photo Engraving, En.; Allen, Lane & 
Scott, Printer. 


LIBBY, McNEILL & LIBBY, Ill., 2nd_ Best 
(Packaged Foods): Daniel wt Creeden, Pres., 
uM; C. S. Bridges, VP; Fred P. Slivon, Con. 
Sec.; A. Rogers, AM; E. G. Stanton, AD; A. E. 
Strand, Asst. Con.; ‘Dorothy Gill, Home Econ. 
Dir.; Wilbur Lewis, Art; J. Walter Thompson 
Co., AA; Torkel Korling & Geo. A. Miller, Ph.; 
R. R. Donnelley & Sons, Printers. 


P.R. MALLORY & CO., Ind., 2nd Best (Elec- 

tronics): P. R. Mallory, Pres.; J. E. Cain, 
VP; M. E. Hamilton, Tr.; Don May, Art. & 
Cht.; Magill Weinsheimer Co., Printer; Lee 
Paper and Oxford Paper. 


MARQUETTE CEMENT MFG., Iil., 2nd Best 
(Bldg. Supplies): W. A. Wecker, Pres.; D. S. 
Colburn, VP; V. J. Hanley, Tr.; A. M. elan, 
Adv. Mer. 


GLENN L. MARTIN CO., Md., 2nd Best (Air- 
craft Mfg.): Glenn L. Martin, BC & Pres.; 
H. T. Rowland, 1st VP; M. G. Shook, Tr.; 
M. R. Schermerhorn, Con.; Avery McBee, AM 
& PRD; H. McAllister, Art.; Beck Engrav- 
ing and Publicity Engravers, En.; Schneidereith 


& Sons, Printer; Dill & Collins and S. D. War- 
tren Co., Paper. 
YLAND DRYDOCK, Md.. 2nd _ Best 


MAR 
(Shipbuilding): George H. French, Pres.: H. S. 
Sec. & Tr.; Schneidereith & Sons, 
rinter, 


MATHIESON ALKALI WORKS, N. Y., 2nd 

Best (Chemical): E. M. Allen, BC; George 
W. Dolan, Pres.; C. S. Glenn and E. E. Reuth, 
VP; H. Berry, VP & Tr.; 7 V. Joyce, VP 
. B. Schmertz, AM; L. W. Hutchins, 
Morse, Hutchins & Easton, 
Picard Adv. Agency, AA; M. Foster, 
; Flowers, En.; Allan Hall Co. ., Printer. 


LYNCH, PIERCE, FENNER & 


BEANE, N. Y., Best (Financial): E. A. Pierce, 
Sr. Ptnr.; R. A. Magowan, Ptnr.; M. Rubezanin, 
Ptnr, & AD; Braun & Co., PRC; Albert 


Frank-Guenther Law, Inc., AA; National Process 
Co., Lith. 


MOORE-McCORMACK LINES, N. Y., Best 
(Shipping): Albert V. Moore, Pres.; rald 

Donovan, VP; L. F. Klein, AM; Kelly- 
Nason, Inc. (V. J. Galbo), AA. 


NAT’L CONTAINER, N. Y., 2nd Best _(Con- 
tainers): Abraham Herman, BC & Sec.; Samuel 
Kipnis, Pres.; Harry Ginsberg, VP & Tr., Picto- 
graph Corp., Cht. 


NAT’L & RESEARCH, N. 
2nd _ Best (Financial): J. Simonson, Jr., Be 


Pres.; Douglas Esird VP; E. J. Christie, 
AT; Dorothy Loebl, Keystone Photo En- 
graving, En.; Roth Co., Ince., 


Printer; Oxford Paper Co., Paper. 
PAN AMERICAN AIRWAYS, N. Y., 2nd Best 


(Airlines): Juan T. Trippe, Pres.; J. C. Cooper 
and S. F. Pryor, VP & AP; J. C. Roop, VP 
& Tr.; H. P. Morris, Sec.; J. S. Woodbridge, 


Con.; William VanDusen, PRD. 


PEPPERELL MFG., Mass., 2nd Best (Tex- 
tile): William Amory, BC; R. 5 ard, 
Pres.; Amory Coolidge, EVP; D. B. Tansill, 
VP (Sales); Alva McIntire, VP; P. E. 
Crocker, VP & Tr.; R. H. Leonard, Con.; Ben- 
ton & Bowles, AA; Rand-Avery and Gordon- 
Taylor, Printers. 
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(Rail Equip.): E. J. Seifert, Pres.; L. R. Har- 
lacher, AM; J. H. Kelleghan, PRC; Earl Lee, 
Art.; Grantham Graphics, Cht.; Allison-Light- 
hall, Ph.; Collins, Miller & Hutchings, En.; Lin- 
coln Printing Co., Printer. 


agg ELECTRIC, Pa., 2nd Best 
(Public Utilities): H. P. Liversidge, Pres.; Ed- 
ward Porter, VP; George R. Conover, VP & 
PRD; C. Winner, Tr.; Allan G. Mitchell, AD 
& Wr.; ; Pick-S, Cht. 


_ PILLSBURY MILLS, Minn., 2nd Best (Mill- 
ing): Philip W. Pillsburg, Pres.; A. E. Mal- 
lon, VP & Tr.; J. I. Beatty, Sec. & Con. 


PITNEY-BOWES, Conn., Best (Office Equip- 
ment): W. H. Wheeler, Jr., Pres.; 
Bernart, EVP; oy Camp, Tr.; Frederick 
Bowes, Jr., AM, PRD & Ad; Herbert Morton 
Stoops, Art.; Phoenix Engraving Co., En.; 
pooree Gray Press, Printer; S. D. . Warren Co., 
aper. 


PITTSBURGH PLATE oe Pa., Best 
(Glass): Clarence M. Brown, BC: L. Clause, 
VBC; H. B. Higgins, Pres.; J. H. 
Gert E. D. Griffin and R. B. Tucker, VP; 

V. Simmons, Tr.; ‘3 C. R. Fay, Con; E. J. 
>, AM (Paint); L. Patton, AM lobed: 
Guy Berghoff, PRD; va K. Mellott & Co., PR ; 
Pittsburgh Ad-Art Studios, Art.: A. L. Garber 
Co., Printer. 


PUGET SOUND POWER & LIGHT, Wash., 
Best (Public Utilities): Frank McLaughlin, 
Pres.; F. W. Brownell, Tr.; L. A. Williams, 
VP & AM; George R. Rice, Cht. & Wr.; Steven 
E. Johnson, Art.; Strang & Prosser, AA; 
Sterling Engraving Co. and Western Engraving 

Colortype Co., En.: Western Printing Co., 
Printer; Kimberly-Clark and Champion Paper 
& Fiber Co., Paper. 


RADIO CORP. OF AMER., N. Y., Best 
(Electronics): Lt. Gen. James G. Harbord, BC; 
Br. Gen. David Sarnoff, Pres. DeWitt Mill- 


hauser, Chr. F; Lewis MacConnach, Sec.; 
George S. DeSousa, Tr.; H. A. Sullivan, Con.; 
Orrin E. Dunlap, Jr., AM & PRD. 


REMINGTON-RAND, N. Y., 2nd Best (Office 
Equipment): James H. Rand, BC & Pres.; Stan- 
ley M. Knapp EVP; S. H. Ensinger, AM; Fredk. 
W. Parker, Tr.; Albert H. Rumble, Con.; P. B. 
Porter, PRD; Frederick Manning AD; Holland 
Press, Printers. 


SAFEWAY STORES, Nevada, 2nd Best (Food 

Lingan A. Warren, Pres. & Tr.; C. 
. L. Harrison and A. D. Kirk- 
land, VP; Arthur Stewart, Con.; M. L. Selby, 
Sec. (Lithographed). 


SCHENLEY DISTILLERS, N. Y., Best 
(Beverages): Lewis S. Rosenstiel, BC; Lester 
E. Jacobi, Pres.; R. T. Heymsfeld, Sec.; Louis 
A. Keidel, Tr. 


RUBBER, Ohio, Best (Rub- 
ber): J. P. Seiberling, Pres.; Earl ‘ook, AM; 
Meldrum & Fewsmith, AA; poche Advertising 
Art, Art.; Ad-Photo Studios, Ph.; Arlington 
Engraving Co., En.; Corday & Gross Co., Print- 
er; Champion Paper Co., Paper. 


THE GOLDEN DOZEN 


From Which the 
“Best of All Industry” 
Will Be Selected 


The Twelve 1944 Annual Reports 


Selected by the Independent Judges 


(in Alphabetical Order) 
AMERICAN HOME PRODUCTS 
AVIATION CORPORATION 
BROWN & BIGELOW 
CATERPILLAR TRACTOR 
COOK PAINT & VARNISH 
CHESAPEAKE & OHIO RAILWAY 
ELECTRIC BOAT 
GENERAL BRONZE 
GENERAL MOTORS 
PUGET SOUND POWER & LIGHT 
THOMPSON PRODUCTS 
WESTINGHOUSE ELECTRIC 


Last Year’s 
“Best of All Industry” Awards for 
1943 Annual Reports 
ist BROWN & BIGELOW 


2nd CATERPILLAR TRACTOR 
3rd CHESAPEAKE & OHIO 


SERVEL, .INC., Ind, Best 
Equip): Louis Ruthenburg, Pres. ; I. Town- 
send, VP (Finance); 
Tr.; W. F. Hassee, Con.; : Canniff, AM; 
H. O. Roberts, R. & Hunt and E 
V. Ekman, Dir.; Brown Hageman & Co., 
Pick-S, Cht.; Donald McCall, Ph.; Keller- 
Crescent Co., Printer. 


SOUTHEASTERN GREYHOUND LINES, 
Ky., 2nd Best (Bus Lines): Guy A. Huguelet, 
Pres.; Fred H. Sides, Jr., AP; Robert Radar, 
Art.; Hurst Printing Co., Printer. 


SOUTHERN NATURAL GAS, Ala., 2nd Best 
(Natural Gas): C. T. Chenery, BC; C. P. 
Rather, Pres.; H. M. Erskine, VP; H. Gordon 
Calder, VP & Tr.; H. E. Jackson, & 


AT.; Loren Fitch, AT; Frederic T. Tansill, 
AS AT. 
E. R. SQUIBB & SONS, N. Y., 


2nd Best 
(Drugs): Carleton H. Palmer, BC; Lowell P. 
Weicker, Pres.; Edward G. Lowry, Jr., Tr.; 
John S. Grant, Printer. 


STANDARD OIL OF 
(Petroleum): H. D. Collier, Pres.; R. 
VP: Jedd, 


STANDARD OIL (INDIANA), IIL, 2nd Best 
(Petroleum): Robert E. Wilson, Pres.; A. W. 
Peake, Pres.; Edward G. Seubert, Chr. (Exec. 
Com.); Max G. Paulus. VP (Mfg.); Harry F. 
Glair, GM -(Mfg.); Judson F. a Dir.; R. 
F. eee, a Brown and B. F. Jones, 
VP; H. E. Hanson, GM (Sales); L. C. Welch, 
GM (Lubricants); F. O. Prior, VP (Produc- 
tion); Conger Reynolds, PRD; John Canning, 
AD; J. H. Greis, Cht.; Manz Corp., Printer; 
Watervliet Paper Co. and Champion Paper & 
Fibre Co., Paper. 


SWIFT & CO., Tll., 2nd Best (Meat Packing): 
Gate H. Swift, BC; John Holmes, Pres.; 
W. B. Traynor, VP & Tr.; F. Brandt, 
Con.; V. D. Beatty, AM; C. Reitinger, 
PRD; Needham, Louis & Brorby, AA; Swift 
& Co., Printing Dept., Printer; Pontiac En- 
graving Co., En.; Marquette Paper Co., Paper. 


THOMPSON PRODUCTS, Ohio, Best (Auto 
C. Crawford, Pres. ; . Clegg, 
P; J. H. Coolidge, VP & Tr.: R. S Live 
eal VP & PRD; M. E. Price, Con.; E. E. 
Stuart, AT. 


TRUAX-TRAER COAL, IIl., Best (Coal & 
Coke): Glenn W. Traer, BC; Arthur H. Truax, 
Pres.; J. O. Westlund, VP; H. C. Blutenthal, 
Tr.; Dick Roddewig, Con. & AS; J. H. Kelleg- 
han & Co., Printer. 


TUBIZE RAYON, N. Y., 2nd Best (Rayon): 
Aldo R. Balsam, Chr. (Exec. Com.); John 
E. Bassill, Pres.; Earle R. VanVliet, VP; Frank 
R. Huff, Tr.; G. T._Adams, Con.; Leonard 
Smith, AM; Leonard Kuvin, Dir. of Economic 
Research; Aldus Printers, Inc., 


UNITED AIR LINES, IIl., Best (Airlines) : 
W. A. Patterson, Pres.; John W. Newey, VP; 
E. A. Raven, ‘Ass’t AM; Richard Rummel, 
Ass’t PD; Merryle Stanley Rukeyser, PRC; 
Tempo, Inc., Art. & Cht.; Jahn & Ollier, 


CALIFORNIA, Best 
C. Stoner, 


En. ; Strathmore Printing Co., Printer. 
UNITED GAS CORP., N. Y., Best (Natural 
N. C. McGowen, Pres. ; ; E. H. Dixon, 


; S. L. Davis, Tr. 

s. ores N. Y., 2nd Best (Steel): Enders 
Ch. & Con.; Benj. Fairless, 
; Harold “Hughes, VP; G. L. Edwards, 

U. S. LEATHER, N. Y., 2nd Best (Shoes & 
Leather): H. M. McAdoo, Pres.; A. Burch Vel- 
sor, VP; C. Cameron, Tr. 

UNIVERSAL PICTURES, N. Y.,_ Best 
(Movies): J. C. ae BC; N. J. Blumberg, 
Pres.; Pick-S, 

LTD., Canada, Best (Beverages): H. 
Hatch, Pres.; B. E. Ford, Con. & AP; Carle 
ton Healy, AM. 

WEBSTER TOBACCO (formerly Webster 
Eisenlohr, Inc.), N. Y., 2nd Best (Tobacco): 
Everett Meyer, Pres.; G. W. McCoy, Leonard 
Thorner and D. A. W. Davis, VP: R. C. Ker- 
foot, Sec. & Tr.; J. V. Mahony, AT. 

WESTERN UNION TELEGRAPH, N. Y., 2nd 
Best (Communications): A. N. Williams, Pres. ; 
George Oslin, PRD. 

WESTINGHOUSE ELECTRIC, Pa., Best 
(Electrical): A. W. Robertson, BC; George H. 
Bucher, Pres.; Gwilym A. Price, EVP; L. H. 
Lund, & Tr.; Roscoe Seybold, VP & Con; 
James A. Baubie, PRD; G. Edward Pendray, 
PRC: Pitt Studios, Inc., Art.; Charles J. Nelson 
and George E. Holm, Ph.; Pittsburgh Photo En- 
graving Co., En.; Westinghouse Electric Print- 
ing Division (A. S. Wentworth, Mgr.), Printer; 
Strathmore Paper Co., and Warren Paper 
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The Aluminum Company’s 


Place in Industry 


Despite Court ruling indicating no present ingot 
monopoly, and none ever in ore or trade, Justice 
Department would dissolve light metals pioneer 


n March 12, last, the United 
States Circuit Court of Ap- 
peals, acting for the United States 
Supreme Court, ruled that while the 
Aluminum Company of America had 
monopolized the virgin ingot market 
prior to 1940—in a period when it 
was the only domestic producer—it 
had not monopolized the raw material 
market nor controlled commerce in 
any fabricated product. 

The Court recognized that the sit- 
uation had entirely changed since 
1940, neither held nor intimated that 
Alcoa currently has a monopoly in in- 
got production, and said that it by no 
means followed that because it had 
a monopoly in 1940 it would have 
one when final judgment was entered. 
The court said further that dissolu- 
tion of Aluminum Company of Amer- 
ica would not be in the public inter- 
est and should be undertaken only as 
a last resort because, otherwise, “‘it 
will be a disservice to break up an 
aggregation which has for so long 
demonstrated its efficiency.” 


Congress Action? 


Despite this decision, which was 
generally accepted as pigeon-holing 
the Government’s effort to have the 
courts order dissolution of Alcoa, the 
Justice Department has asked Con- 
gress to enact legislation decreeing 
the split-up of the corporation into a 
number of competing companies. At- 
torney General Tom C. Clark, in a 
140-page appeal to Congress, asserts 
that this is “the only solution” of 
what he still insists is a monopoly. 

Aluminum Company of America, 
for decades the only producer of alu- 
minum metal in the United States, ac- 
tually owns but 37 per cent of the 
productive capacity of the industry, 
notwithstanding it accounted for ap- 
proximately 90 per cent of the na- 
tion’s wartime output. The explana- 


tion lies in the fact that it operated 
under lease, and largely built, the 
Government’s smelting facilities 
which comprise 56 per cent of the 
national capacity—Reynolds Metals 
Company operating the remaining 7 
per cent. 

The Aluminum Company was in- 
corporated in 1888, when aluminum 
was a novelty metal. After the first 
quarter century of pioneering its an- 
nual output had expanded only to 4 
thousand tons, which contrasts with 
an average for the industry in 1943 
and 1944 of approximately 425,000 
tons. In 1940, the last year in which 
Alcoa was the only producer in the 
United States (although its basic 
patents had expired), the national 
production was over 200,000 tons, a 
fair indication that the development 
of the industry which played so vital 
a part in winning the war was the 
result of the high degree of resource- 
fulness and efficiency displayed by 
Alcoa’s management. 

Aluminum was the first basic ma- 
terial placed under priority ruling, 
the order having been issued on Feb- 
ruary 21, 1941, almost a year before 
Pearl Harbor. Aluminum Company’s 
expansion program, which was 
double its own capacity and required 
the expenditure of $300 million be- 
fore its completion in 1944, was al- 
ready under way. In 1944 Alcoa 
also completed the Government’s 
program for production of aluminum 
and operated the greater part of 
these facilities, accounting through its 
own and government plants for 90 
per cent of the nation’s wartime out- 
put. All through the war aluminum 
was one metal in which there was 
never a shortage, an adequate flow 
being maintained to consuming indus- 
tries at all times. 

Although Alcoa’s production in 
1944 declined from the 1943 peak 


year, its output was more than four 
times its peacetime high. The decline 
resulted from the necessity of closing 
some plants to conserve coal and to 
relieve acute labor situations. Pro- 
duction of fabricated items, however, 
was sustained at a high level. Alcoa’s 
shipments in 1944 exceeded 1943 by 
8 per cent, this being made possible 
by heavy inroads into inventories. 
Notwithstanding its wartime ex- 
pansion, Alcoa has not shown undue 
net profits—rather the reverse. Op- 
erating income in 1940 was reported 
as $52.1 million, approximately one- 
third of the 1944 figure of $152.9 
million. After taxes, however, 1944 
net was reduced to $31.7 million, 
against $44.1 million in the 1940 year. 
The 1940 figure, incidentally, was not 
touched in any of the war years, net 
after taxes in 1941, 1942 and 1943 
being, respectively, $40.9 million, 
$33.4 million and $42.9 million. 
Labor, which received $62.9 mil- 
lion in 1940, appears to have been 
the real beneficiary of Alcoa’s war- 
time business. In 1943 wage pay- 
ments totalled $242.4 million and in 
1944, $213.3 million. Dividends paid 
shareholders were by no means ex- 
horbitant, the $2 annual rate paid 
since 1943 being, relatively, the same 
as paid on the previous issue since 
1939. And from 1925 to 1939, com- 
mon stockholders received nothing. 


Peacetime Competition 


Regardless of what Congress may 
or may not do in the matter, the 
peacetime position of Alcoa will be 
more competitive than in the prewar 
era when it was the sole producer of 
aluminum. The management, how- 
ever, is progressive and anticipates no 
difficulty in operating satisfactorily. 
During the war new processes were 
developed for smelting low grade 
ores which were considered worthless 
five years ago. A number of new 
alloys have been developed and pro- 
duction costs, aside from labor, have 
been cut. New products also have 
been developed for introduction to the 
civilian market. Through its wholly- 
owned American Magnesium Cor- 
poration it expects to be able to coun- 
ter the increased competition from 
magnesium, and to offset competition 
from zinc, steel alloys and plastics 
through increased applications of alu- 
minum in the automobile, electric 
equipment and railway equipment in- 
dustries. 
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The Steel Stocks— 


Although the steel stocks 
have lagged far behind in 
this, as in other bull mar- 
kets, precedent and the 
background of deferred 
auto, construction and 
other demand suggest they 
will be brought into line 


Notable Late Movers 


Ithough the stock market has 

now been in a bull trend for 
several years the steel group has 
done relatively little. U. S. Steel, 
for example, is still selling in the 
middle to low 70s as compared with 
a price of 50 two years ago, and 
Republic, at 25, is only slightly 
above the price of 20, which it 
topped in every year but one since 
1940. Some of the special situa- 
tions have done a little better, but 
the rank and file of the steel stocks 
have not participated in the bull mar- 
ket to date to any large extent. 


Action in 1936-1937 


That this failure to advance in the 
early stages of a bull market is char- 
acteristic of the steels,as a group is 
apparent from their action in 1936- 
1937. For, in spite of the fact that 
at the end of 1936 a bull market had 
already been under way since the 
lows of 1932, U. S. Steel had man- 
aged to work no higher than 797% and 
Republic to no better than 30. And 
yet, in the early months of 1937, 
when the bull market was beginning 
to waver, the steel stocks staged an 
advance of their own which carried 
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U. S. Steel from 80 to 126 and Re- 
public from 30 to 47—in just nine 
weeks. “Big Steel’ then paid a divi- 
dend of $1.00, the first it had paid 
for a long time, and the last it was 
to pay until 1940. 

This bit of history is not intended 
to suggest that the steel stocks will 
now put on a similar spurt, nor does 
any such rapid “catching up’’ move- 
ment appear likely. And yet it does 
point up several facts which lead to 
the conclusion that the steel stocks 
are relatively cheap at the present 
time, that they have obviously not 
been exploited marketwise, and that, 
on the basis of precedent, they could 
well have the major part of their ad- 
vance in the later stages of a bull 
market. 

There may be a logical answer to 
the lateness of the steel stocks in the 


Statistical Highlights 


fact that, because of their erratic 
earnings and “prince or pauper’’ rep- 
utation, they do not enjoy the confi- 
dence of investors as much as some 


other groups. Consequently, when 
all groups are cheap investors do not 
seek out steels, but when other 
groups have doubled in price the 
steels may all at once appear very 
attractive. 


Statistically Strong 


Statistically, the steels are in a 
strong position at this time. If we 
are to have record automobile pro- 
duction, if millions of new homes and 
thousands of other structures are to 
be built, and if the making of house- 
hold items and gadgets is to surpass 
all former levels, it is not reasonable 
to suppose that the steel companies 
can fail to operate near capacity. 

Although light metals will gain at 
the expense of steel in peacetime uses, 
steel will never lose its position as the 
predominant metal. 

It is the profit margin, of course, 


of Five Steel Leaders 


——Per Share——- 


1944 

Company: *Taxes 
Bethlehem Steel ............ $35.04 
Republic Steel ............. 5.54 
Wheeling Steel ............. 8.68 
Youngstown Sheet & Tube.. 6.79 


*Approximate Federal income and excess profits taxes. 


1944 1936 1937 Recent Indicated 
Earnings High High Price Dividend Yield 
$9.93 77% 105% 86 $6.00 
144 29% 26 1.00 
4.09 79% 126% 74 4.00 
4.51 39% 65 40 1.50 
4.25 8734 101% 55* 2.00 
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which will be the final deternsining 
factor in steel company earnings. In 
this connection there has been a con- 
tention that profits would be better on 
a smaller peacetime volume with no 
overtime wages to pay, than they 
were on the larger wartime volume 
with overtime. 

This hoped-for advantage may now 
be offset to some extent by higher 
basic wages, but it is worth remem- 
bering that the narrow profits of the 
steel companies during the war were 
due in large part to the excess profits 
tax, which bore heavily on certain 
companies, and to the unwillingness 
or failure of OPA to allow price ad- 
vances on steel products until many 
months after corresponding advances 
in wages had been ordered. In these 
matters, at least, the hand of steel 
management should be stronger un- 
der peacetime conditions. 

U. S. Steel, as the largest unit, 
operates about 35 per cent of the 
country’s steel making capacity, and 
a subsidiary is the largest cement 
maker. The company owns vast re- 
serves of coal, iron ore, and other ma- 
terials as well as a network of rail 
and ship transportation. Sufficient 
funds have been set aside for recon- 
version and improvements, while 
working capital has increased from 
$363 million in 1937 to $552 million 
at the 1944 yearend. On its $4.00 
dividend the stock yields about 5.5 
per cent. 


Strong Financially 


Bethlehem Steel, while not quite 
such a financial giant, is neverthe- 
less strong enough financially to sat- 
isfy all reasonable demands. The 


company has had a large interest in. 


shipbuilding, and is subject to larger 
cutbacks than most steel companies. 
However, its excess profits tax 
cushion is extremely high. Paying a 
$6.00 dividend to yield about 7 per 
cent Bethlehem gives the highest re- 
turn of any of the steel stocks. 
Republic Steel may be classed as 
the leading independent. Working 
capital has greatly increased since 
1937, and plant and equipment are 
reported in excellent condition, the 
present need being for more workers. 
The company is the largest producer 
of alloy steels and a large maker of 
light steels in peacetime demand. As 
excess profits taxes have virtually put 
a ceiling on profits, the company will 
be a chief beneficiary of the expected 
reduction. 


Wheeling Steel, one of the smaller 
producers, is a maker of sheet, strip, 
and the lighter steels. The company 
has cultivated many independent out- 
lets of its own, and its over-all peace- 
time outlook is considered to be 
above average. 

Youngstown Sheet & Tube is one 
of the principal makers of lighter steel 
products. It numbers among its cus- 
tomers most of the industries making 
products which are in wide peacetime 


demand. The stock has been quite 
volatile in the past. 

The question of the timing and ex- 
tent of any further advance in the 
steel stocks would appear to depend 
largely upon the course of the gen- 
eral market from this point on. If: 
the latter develops favorably the steels 
should sooner or later be brought up 
into line. In the meantime they offer 
good values, and in several cases bet- 
ter-than-average yields. 


15 Beneficiaries of 
Foreign Trade Revival 


Group represents companies that should recover 
relatively important prewar foreign markets 


N ot all of the changes that war 

brings about are of purely du- 
ration significance. International 
trade affords interesting examples of 
some changes with lasting if not per- 
manent implications. A few may, of 
course, prove to the disadvantage of 
ourselves, but most represent oppor- 
tunity to us and some, like the elim- 
ination of Germany as a major ex- 
porter for at least some time to come, 
offer unusual possibilities. 

A great many American businesses 
which have had minor stakes or none 
in foreign markets, appear destined 
to participate in the abnormal vol- 
ume of business necessary to the re- 
construction of a war-torn world, and 
its feeding, clothing and even enter- 
tainment during the process. There 
should be marked advantages, how- 


ever, for those entities already thor- 
oughly established in foreign fields 
before the advent of the war, and the 
accompanying tabulation embraces 
fifteen such companies. 


Foreign Investments 


Many of these fifteen have sizeable 
investments in former enemy, enemy- . 
occupied or even allied countries, 
that have been charged off on the 


-books or against which heavy re- 


serves have been set up. In these 
cases, there will be an occasional 
windfall, some of which may even 
find their way into shareholders’ 
pockets in the form of extra divi- 
dends. Of far greater real import- 
ance, it appears to us, are the indefi- 
nite income possibilities in recovery 
of former markets, and it is on these 


Companies With Established Stakes in Foreign Markets 


Earnings——_———_ 
Half Year—— Indicated Recent 


ear: 

Company "Th 1944 1944 1945 Dividends Price Yield 
Addressograph-Multigraph .. a$1.50 a$1.63 b$1.46 b$1.64 $1.00 28 3.6% 
Colgate-Palmolive-Peet ..... 3.10 3.30 1.46 149 cl87% 39. 48 
Columbian Carbon ......... £1.93 £1.97 £1.03 £1.04 £1.33 40 3.3 
ee 2.76 2.70 0.95 1.24 2.60 66 3.9 
Eastman Kodak ............ 8.85 9.15 3.65 4.39 6.50 195 3.3 
Gillette Safety Razor........ 1.04 1.24 0.56 0.56 0.80 18 44 
International Harvester..... 24.70 g461 N.R. c3.15 90 35 
h8.23 h8.69 k2.08 k1.84 1.50 27 5.6 
National Cash Register...... 2.13 2.03 1.02 0.34 =¢1.25 39 3.2 
1.68 1.55 0.74 0.74 1,30 34 3.8 - 
Remington Rand ........... n2.01 10.59 10.65 81.20 30 4.0 
3.70 5.04 2.04 3.16 109 3.7 
Warner Brothers Pictures... h2.12 h1.88 t1.77 None 18 
Woolworth, F. W........... 2.26 2.35 N.R. N.R. 1.60 47 3.4 
3.00 2.99 1.18 1.18 1.00 46 2.2 


a—yYear ended July. 
split-up. g—Year ended October. 
n—Years ended following March. 


b—Nine months ended April. c—Twelvemonth total. 
h—Year ended August. 
r—Three months ended March. 


f—Adusted for 3-for-1 
k—40 weeks ended about June 7. 
s—Also pays 5% in stock. 


t—Nine months ended about May 26. N.R.--Not reported. 
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bases that the selections have been 
made. 

Two of the companies most inter- 
ested in foreign markets, on the basis 
of past performances, are National 
Cash Register, something approach- 
ing half of whose sales are normally 
made in foreign markets, and Corn 
Products Refining, whose foreign 
subsidiaries have at times in the past 
paid the parent dividends exceeding 
domestic earnings. 

Accounting for very roughly 35 
per cent of total business in the past 
were foreign sales of Columbian Car- 


bon, Parke Davis, Remington Rand, 
and F. W. Woolworth. 

In the approximately 30 per cent 
class are International Harvester, 
Loew’s Inc., United Fruit and War- 
ner Brothers Pictures. 

All of the rest, that is, Addresso- 
graph - Multigraph, Colgate - Palm - 
olive-Peet, Eastman Kodak, Gillette 
Safety Razor and Yale & Towne, 
have derived about 25 per cent of 
their past volume from foreign coun- 
tries. 

It will be noted that office equip- 
ment manufacturers and motion pic- 


ture producers have been particularly 
active in development of foreign bus- 
inesses in the past. There are several 
other entities within each group 
whose sales have originated abroad 
to the extent of 10 to 25 per cent. 

Producers of heavy machinery, 
electrical equipment, building mate- 
rials and heating and plumbing 
equipment and supplies, as well as of 
semi-finished materials, would appear 
to be presented with better-than- 
prewar opportunities for development 
of foreign markets over the next few 
years. 


Stocks Are Worth More Peacetime 


Market logically refused to capitalize wartime 
earnings at peacetime rate—and many issues could 
well sell higher despite interim drop in earnings 


QO" the morning of August 10 it 
was disclosed that the Japanese 
Government had indicated its willing- 
ness to accept defeat. Despite the 
general belief that with the ending 
of the conflict security prices would 
decline sharply, in anticipation of a 
slump in corporate earnings, the 
Dow-Jones industrial average actu- 
ally moved up more than half a point 
that day to 165.14, only 3.96 points 
under the then high for the year 
(169.08) set on May 29. 


Orders Cancelled 


Immediately war orders by the 
billions of dollars were wiped from 
corporation books, and abruptly the 
nation entered on the process of re- 
conversion. Within a month the Fed- 
eral Reserve Board Index of Indus- 
trial Production dropped from 
around the 220-level (1935-39 equals 
100) to an estimated 195, with a 
further 20-point recession an early 
prospect. Corporate earnings esti- 
mates for the remainder of the year, 
which had been based on expectations 
that the war would continue into 
1946, were hastily revised downward. 

The stock market, however, re- 
fused to go along with the trend. On 
August 24 the Dow-Jones industrials 
broke through the May 29 high and, 
with one minor interruption, climbed 
steadily into new high ground above 
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the 180 level, which might lead to the 
conclusion that the market was regis- 
tering disbelief in the forecasts of 
curtailed business activity and of a 
period of reduced earnings. Actually 
the market had begun to adjust it- 
self from a wartime view of a logical 
price-earnings ratio to one based on 
peacetime considerations. 

Very properly the stock market ac- 
cords a higher value to a dollar 
earned in peacetime than to one 
earned in wartime. The reason is 
obvious. Wartime earnings are good 
only for the duration. Unlike earn- 
ings derived from peacetime op- 
erations they are not the result of 
managerial ability to meet competi- 
tion in price, quality and service, to 
control costs, and generally to 
strengthen a company’s trade and 
financial position. 

Current market prices for numer- 
ous securities bear little relation to 
current earnings, or to what may be 
expected in the way of earnings dur- 
ing reconversion. As in the period 
immediately following the 1918 Arm- 
istice, the market is looking forward 
to the earnings likely to accrue once 
production of peacetime goods gets 
into full swing. And as in the last 
postwar period, prospective peace- 


time earnings will be capitalized on. 


a more liberal basis than that applied 
to wartime profits. 


The current market, incidentally, is 
following much the pattern set by the 
1918-19 postwar market. At the time 
of the Armistice the industrial stock 
average stood at 88.06. The list 
sagged for a fortnight then turned 
upward, from around 80, topping out 
the following November at 119.62, 
registering a 45 per cent upswing 
within a year. 

Two-thirds ot the 1918-19 Dow- 
Jones industrial group are still com- 
ponents of that market gauge, but be- 
cause of stock splits and capitaliza- 
tions many are now quoted well be- 
low the prices at which they once 
contributed to the average. 


V-J Day Ratio 


While the 30 issues in the Dow- 
Jones industrial group currently sell 
at about 17 times 1944 earnings— 
which of course were entirely war- 
time results—the V-J Day ratio 
approximated 16-to-1. Logically the 
market ignores 1945 interim figures 
as well as probable conversion pe- 
riod earnings, and is now endeavor- 
ing to appraise peacetime business 
volumes and earnings prospects. 

Prior to V-J Day the industrial 
averages ranged between a 15-to-1 
and 16-to-1 price-earnings ratio. At 
the peak in 1937 the industrial group 
average represented a price-earnings 
ratio of 17.7-to-1. That was in the 
boom which operated under the han- 
dicap of impaired investor confidence 
and New Deal aggressiveness against 
corporation activities. Under hap- 
pier auspices a substantially higher 
ratio might have been attained. 
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Ratings are from the FINANCIAL Wor.p Inde- 
pendent Appraisals of Listed Stocks. Consult 
individual Stock Factographs for further vital 
information and statistical data on these items. 


in the magazine. 


“Also FW” refers to the last previous item 


Opinions are based on data 


and information regarded as reliable. but no 
responsibility is assumed for their accuracy. 


PRICES ARE AS OF THE CLOSING WEDNESDAY, SEPTEMBER 26, 1945 


Air Reduction lie 
May be retained in diversified port- 
folios at 47. (Reg. qu. divs. and like 
extras total $2 per annum.) Net 
sales climbed 218 per cent to $97.9 
million in 1944 from $30.8 million 
in 1937 but last year’s earnings 
equalled only $2.15 vs. $2.86 per 
share seven years earlier. This was 
because taxes jumped to $4.17 from 
53 cents per share and depreciation 
to $1.44 from 49 cents per share. If 
depreciation were to continue at last 
year’s rate, the accumulation would 
reduce properties to zero before 
eight years. Company plans $25 mil- 
lion ($6.5 million immediate) im- 
provements in and expansion of in- 
dustrial gas, dry ice, distribution, 
warehouse and research facilities. 


Borden A 

Relative stability warrants gen- 
erous appraisal of earnings; now 
around 40. (Paid 40 cents each in 
lst 3 girs. as a year before, 50-cent 
year-end brought 1944 total to 
$1.70.) Sales for the first half-year 
rose 14 per cent and net jumped to 
$1.39 from $1.01 per share a year be- 
fore. Taxes climbed to $1.39 from 
$1.01, but no addition was made to 
contingency reserve, for which the 
earlier earnings were charged 35 
cents. Reduced government busi- 
ness should be more than offset by 
earnings on more profitable civilian 
sales and eventually lower taxes. 
Company plans a new plant to pro- 
duce a million pounds of formalde- 
hyde monthly for plastics manufac- 
ture. (Also FW, Nov. 8.) 


Celanese Corp. B 

Price of 54 anticipates growth in 
rayon, plastics and chemicals. (Pays 
qu. divs. at $2 an. rate.) Still taking 
the lion’s share, taxes equalled $4.21 
per share in the first half of 1945 vs. 
$4.74 in the 1944 period, leaving but 
$1.55 vs. $1.69 reported net. Com- 
pany is consolidating research at a 
new laboratory in Summit, N. J., 
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eventually to employ 500; has formed 
a new company to manufacure viscose 
rayon yarns in Mexico; has opened 
a plant in Bishop, Tex., to produce 
chemicals from natural gas, and a 
second, nearing completion, will make 
butadiene; and recently organized a 
subsidiary to build and operate a 
warp-knit fabric mill at Bridgewater, 
Va. (Also FW, Mar. 21.) 


Consolidated Edison B 

Stock is regaining investment sta- 
ture but still offers a 5% yield and 
appreciation possibilities at 31—pre- 
war 1937 high neared 50. (Reg. qu. 
divs. at $1.60 an. rate.) Besides 
stmulating business, proposed $6.4 
million (55 cents per share) rate re- 
duction should be more than covered 
by advantages in company’s merger 
with its Brooklyn Edison and New 
York & Queens subsidiaries. These 
should include savings taxes, 
costs and expenses, debt reductions 
and bond and preferred stock refund- 
ing. Net for the twelve months 
through June was $1.83 vs. $1.71 per 
share a year before, and subsequent 
electric output has held up better 
than many in war industry territories. 


City Stores C+ 


New high (14) since 1936 reorgan- 
ization reflects continued significant 
gains. (Qu. div. incr. in Nov. from 
50-cent to 60-cent an. rate.) Already 
controlling Lit Bros. of Philadelphia 
(furnishing nearly half of profits), 
Maison Blanche of New Orleans, 
Loveman, Joseph & Loeb of Birming- 
ham, B. Lowenstein of Memphis and 
Kaufman-Straus of Louisville, com- 
pany acquired Filene’s R. H. White 
of Boston for $3.5 million last De- 
cember. Last month, it added a 48 per 
cent interest in Oppenheim, Collins & 
Co., of New York, Brooklyn, Garden 
City, White Plains, Philadelphia and 
Buffalo for $1.9 million, projecting 
annual sales volume to around $115 
million, 


Foremost Dairies ° 
Priced over-the-counter at 14, 
stock represents a growing southern 
enterprise. (Qu. divs. at 40-cent an. 
rate.) Recent sale of $2 million 
debentures, $250,000 preferred stock 
and 50,000 shares of common pri- 
marily financed acquisition of con- 
trol of Southwest Dairy Products 
and its subsidiary Dairyland, Inc. 
This will lift consolidated volume to 
-between $20 million and $25 million, 
continuing the expansion that in- 
creased sales from $1 million in 1934 
to $6.3 million in 28 weeks through 
July 14, 1945. Interim earnings 
equalled 71 vs. 78 cents per share a 
year before. The consolidation will 
have plants producing milk, ice 
cream and butter in 30 cities in ten 
southern states and Pennsylvania. 


Howe Sound B | 


Price of 43 anticipates sharp earn- 
ings recovery. (Paid $1.75 in 1944; 
30 cents each in Mar. & June, 40 
cents in Sept., 1945.) War earnings 
dropped from $3.85 per share in 1941 
($10.03 in 1937) to $1.77 in 1944, 
holding in the first half of 1945 un- 
changed from 94 cents a year before. 
Metal sales 1944 vs. 1940; silver 1 vs. 
3.1 million ounces, copper 26.4 vs. 
58.7 million pounds, gold 34,585 vs. 
73,609 ounces, lead 24.4 vs. 24 mil- 
lion pounds and zinc 26.9 vs. 24.4 
million pounds, altogether valued at 
$9.2 vs. $11.6 million. Mines in Can- 
ada, Mexico and Washington should 
benefit from increasing manpower 
and inflation tendencies. 


General Printing Ink C+ 


Expansion and diversification in- 
crease speculative possibilities; re- 
cent price 15. (Qu. divs. at rate of 40 
cents per annum.) In an important 
acquisition that materially broadens 
its activities, company has just issued 
268,709 shares (making 1 million out- 
standing) for A. C. Horn (1944 


*Over-the-counter stocks not rated. 
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sales $5.6 million to General’s $13 
million), important manufacturer of 
paints, enamels and waterproofing 
materials for building. Although 
continuing its major position in 
printing and lithographic inks, offset 
presses, etc., company contemplates 
“vastly increasing research activi- 
ties on resins, pigments and oils’ and 
proposes changing its name to Sun 
Chemical. 


Pepperell Manufacturing B+ 

On the N. Y. Curb at 51, repre- 
sents one of the soundest of the tex- 
tiles. (Reg. div. eq’vt $2.50 per an- 
num on present stock.) Sales in- 
creased slightly in the fiscal year 
through June 1945 vs. 1944 and, on 
the split shares, taxes and renegotia- 
tion reserves equalled $10.12 vs. 
$10.28 per share, net showing little 
change at $3.73 vs. $3.84 per share. 
Treasury position is strong and over 
$30 of $50 per share adjusted book 
value represents net quick assets 
alone. Two southern and two New 
England plants produce cotton sheet- 
ing, etc., and a $2 million expansion 
will add to finishing, bleaching and 
sheet facilities in Alabama. The re- 
cent 5-for-1 split-up has placed the 
company’s shares in a more popular 
price range and has improved their 
marketability. 


Radio-Keith-Orpheum, pfd. B 

At 104, affords a 5.8% yield and 
speculative possibilities through con- 
vertibility. (Cleared arrears in 1944; 
reg. $6 since.) Definitely on the come- 
back trail under the Odlum manage- 
ment, company closed 1944 with cash 
and U. S. Governments at $14.2 mil- 
lion, alone covering $13.5 million 
total current liabilities. Each share of 
preferred is convertible into 8 shares 
of common, which is selling around 
11. First-half net was $20.54 vs. 
$21.85 per share a year ago, and out- 
look is good. A subsidiary recently 
entered into a joint production and 
distribution contract with England’s 
important Rank group. 


South Porto Rico Sugar C+ 

Priced (47), the stock amply antici- 
pates reduced 1944-45 net, overlooks 
improved prospects. (Qu. divs. at $4 
an. rate; Russel affiliate paid another 
50 cents.in June.) The fiscal year to 
end this month may show a substan- 
tial drop in net from 1943-44’s $7.65 
per share but the outlook this early 
is for recovery next year. Some two- 
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thirds of output normally comes 
from the Dominican Republic where 
drought cut this year’s crop. Puerto 
Rican Land Authority is reported 
paying $5.5 million for the Russell 
affiliate’s lands, which would elimi- 
nate its dividends (paid directly on 
“PSU”), but would provide $7.37 
per share gross. (Also FW, Jan. 17.) 


Western Auto Supply B 

At 47, stock reasonably appraises 
prospective earning power. (Reg. qu. 
divs. at $1 an. rate.) Gamble Stores, 
which already owned 43,500 shares, 


recently acquired another 100,000 
shares of company from its retiring 
chairman, giving it 19 per cent of the 
total and making it the largest stock- 
holder. As compared with a low 
1944 base, semi-annual earnings this 
year scored a sharp snap back to 73 
from 22 cents per share, but this is 
still far behind peacetime 1941’s 
$4.26 per share. New lines, restora- 
tion of war-restricted items now in 
huge pent demand, increased outlets 
(now 239 retail, 1,457 wholesale) 
and lower tax rates should add up to 
further marked recovery. 


High Quality Bonds 


For Special 


Requirements 


For general investment purposes high grade bonds 
make little appeal at present levels, but many investors 
have problems which call for high quality issues 


| pone of high grade make little 
current appeal to the ordinary 
investor. Yields of 3 per cent or less 
are not at all attractive, particularly 
if an issue happens to be selling close 
to its call price. 

Nevertheless there are many situa- 
tions which are best served by en- 
trusting funds to low-yielding issues, 
and this group has been selected with 
a view to meeting the requirements 
of investors faced with the task of 
selecting suitable vehicles for special 
requirements. 


Above Call 


While each of the five is selling at 
or slightly above its call price, there 
appears little reason to anticipate 
early retirement of any of the group. 
They carry low coupons and even in 
the present state of the money market 
there is little incentive for a corpora- 
tion to go to the expense and trouble 
of retiring an obligation bearing a 


reasonably low interest rate, and 
where the call premium may be the 
equivalent of a year and a half or 
more of interest. 

Included in the list presented are 
two rails, which offer the highest 
yields of the five, a metropolitan 
electric utility, an oil issue and a 
debenture of one of the major to- 
bacco products companies. Chesa- 
peake & Ohio is one of the principal 
Eastern trunk. lines while Union 
Pacific is one of the most important 
of the transcontinental systems. The 
P. Lorillard Company is the maker 
of “Old Gold” cigarettes and other 
tobacco products and Union Oil Com- 
pany of California is the second larg- 
est oil unit on the Pacific coast. The 
New York Edison obligation has 
been assumed by the parent Consoli- 
dated Edison Company, which pro- 
vides electric, gas and steam service 
to four New York City boroughs and 
a part of Westchester County. 


Five High Grade Bonds for Investment ’ 


Issue: 


Chesapeake & Ohio ref. & imp. 3%s D, 1996...... 
Lorillard (P.) deb. 3s, 1963.............. 
N. Y. Edison Ist & ref. 3%4s E, 1966..... 
Union Oil (Cal.) deb. 3s, 1967........... 
Union Pacific deb. 314s, 1971............ 


Call Recent Net 
Price Price Yield 

al04% 105% 3.28% 
b104% 104% 2.67 
106 106 2.82 
c102 103 2.81 
103 104 3.26 


a—Callable at 100 for sinking fund. b—Callable at 10134 for sinking fund. c—Callable in 1948 or 


thereafter at 100 for sinking fund. 
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While we must aid 


HOOVER’S 
TIMELY nations impoverished 
WARNING by the war in order to 


prevent extreme phys- 
ical suffering and for the sake of es- 
tablishing a long peace and world 
recovery, such help must be given 
with a realistic policy. Our people 
inherently are prone to excessive 
sentimentality, which often leads to 
misguided liberality. The amount of 
our largess in this postwar period 
should be largely guided by what we 
can spare out of surplus. If this is 
not done, our economy may suffer 
serious impairment. 

That is the human side of the pic- 
ture. There is another phase that con- 
stitutes a more serious facade. It in- 
volves the loans we have already been 
asked to extend to other nations for 
their rehabilitation, which would re- 
quire nearly $20 billion if we were to 
grant them all. 

Former President Herbert Hoover, 
in his widely quoted recent speech, 
clearly pointed out the pitfalls into 
which we could plunge if we do not 
‘watch our step. 

No leader of public opinion can 
speak from more experience or with 


a more authoritative voice than he, 


for it fell to him largely to distribute 
the billions worth of relief when he 
was Food Commissioner after World 
War I, and as President he had to 
struggle with the debt wreckage left 
after most of the nations defaulted 
on their obligations. 

Of all the vast loans we then made, 
Mr. Hoover points out, we got back 
only 20 cents on the dollar, and no 
real interest for that came out of the 
principal. The American people had 
to make good the remaining 80 pe: 
cent, a bite out of their wealth that 
no nation could stand without finan- 
cial strain. 

In addition instead of creating good 


will or being regarded as a generous. 


friend to our fellow neighbors, we 
14 


were branded as Uncle Shylock, 
which goes to support the old adage 
“The way to lose a friend is to lend 
him money.” Nor did aid prevent 
further war, for Italy and Germany, 
both were beneficiaries of our gen- 
erous bounty. 

We are now on the threshold of 
another period where we shall either 
grant or deny loans. Mr. Hoover 
wisely suggests that such loans be 
made on a quid pro quo basis, with 
every dollar accounted for and used 
for the purpose designed. We cannot 
be sentimental here without again in- 
viting future disaster. 

We should heed the storm signal 
the former President has raised. We 
should not repeat the mistakes we 
made after the first World War. We 


should apply the sound principles ex-— 


pected of a practical David Harum, 
or else we will dig our own pit. 


TRY The Government al- 
THIS ready has on its hands 
TEST TUBE idle plants which it 
wants to sell or lease. 
It might not be a bad idea if it would 
turn over several of them to Philip 
Murray and Walter Reuther so that 
they could demonstrate how industry 
could pay 30 per cent more in wages 
without increasing prices, and still 
show a fair profit so that the enter- 
prise could continue operation. 
Although they juggle figures in an 
attempt to maintain their contention, 
they furnish no concrete facts. No fair 
minded economist would claim that 
swollen profits have been made out of 
the war by industry, especially steel 
and motors, and have been concealed 
by phony charge-offs for depreciation 
or other reserves. 
These CIO leaders apparently would 
allow no leeway for monies laid aside 


for necessary reconversion of plants to 
peacetime production. 

But they have the opportunity to 
try to run a business by taking over 
several plants and putting them into 
operation. They should be able to find 
someone willing to finance the initial 
expenditures needed to put these 
plants in working order. The experi- 
ment should prove whether the pro- 
posed wage scales were possible un- 
der the price control the OPA insists 
upon maintaining. 


NONE With President Tru- 
WILL SAY man urging Congress 
NAY to double the pay of 

Congressmen, there is 
no likelihood of the members turning 
down his recommendation. Nor would 
it be becoming to raise a protest, for , 
it might displease our Chief who, as 
a member of the Senate, must have 
found himself pinched by his meager 
salary with steaks and chops and 
other victuals costing three to four 
times what they did under normal 
conditions. 

Yet why shouldn’t our legislators 
receive a liberal wage. They devote so 
much time to their trying duties, 
when they are not on missions or 
back home sounding out sentiment. 


Further, this lifting of compensation 
will not require several billions—only 
a modest five or six million. The na- 
tion can stand the strain. 

It might even result in raising the 
caliber of our Congressmen. Twenty 
grand a year might result in bringing 
to Congress more statesmen, instead 
of politicians. It is not a sum to be 
sneezed at, considering the other 
privileges that go with it. 

We must accord relief to these 
hard pressed and underpaid men 
sitting so patiently in our legislative 
chambers. It is a mere bagatelle com- 
pared to the billions the President is 
asking for aid to those the war’s end 
will temporarily force into idleness. 
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MARKET 
OUTLOOK 


While strike news dominates newspaper headlines, stock 
market continues in characteristic fashion to look further ahead 
than the immediate future and finds the prospect promising 


ild reaction has ruled the greater part of the 

stock list during the past week, certainly a 
logical development following the September 18-20 
up-rush that carried the industrial average to a 
new high for the past eight years. At the same 
time, however, the utilities, rails and several spe- 
cialized groups have continued to improve their 
market positions, and there has been no pressure of 
stock liquidation. The general news will have to 
turn considerably worse than it has been recently 
in order to dislodge any significant portion of the 
present holdings. 


ewspaper front pages continue to be dominated 
by strike news, with disputes apparently des- 
tined to spread further before full tide is reached. 
The present situation is reminiscent in some re- 
spects of the period following the end of World 
War I, when 1918's 1,239,989 workers involved in 
strikes gave way to the 1919 record of 4,160,348 
strikers—yet i in the latter year the industrial stock 
price average was able to rise from around 80 in 
January to 119 in November. In other words, 
then, as now, strikes were recognized as being an 
unimportant factor in long term security price 
trends. 


.’ place of the organization and jurisdictional 
strikes so prevalent some time ago, virtually all 
of the current disputes stem from demands for 
wage increases. No matter what the merits of the 
case may be, there is little doubt that the final 
outcome will be all-around higher wages—certainly 
not the 25 to 30 per cent being demanded, but more 
probably around ten to twelve per cent on the 
average. Present OPA controls notwithstanding, 
the wage increases are going to result in a lift in 
the general price level, thereby adding further to 
the inflationary picture. 


here is no question that one of the factors 
principally responsible for the post-VJ Day 
market rise has been the prospect of peacetime tax 
relief. The outlook in that direction continues to 
clarify, most recent reports from Washington being 
that full repeal of the excess profits taxes will re- 


ceive Administration support, as will reductions in 
the income tax rates levied on individuals. Esti- 
mates are that repeal of EPT will mean aggregate 
savings to corporations of $2 billion to $2.5 billion, 
much of which will doubtless be used to lift divi- 


dend payments to shareholders. 


he rail shares have continued the better-than- 

average performance that has characterized 
this group during the past several weeks, perhaps. 
reflecting a growing realization that the carrier 
issues also will be important beneficiaries of tax: 
reductions. Over and above the so-called normal 
and surtaxes, New York Central last year, for in- 
stance, paid out the equivalent of $5.40 per share 
in EPT. Pennsylvania’s EPT levy equalled $4.25 
a share, while Santa Fe’s payment on that account 
was $48.20 a share, Atlantic Coast Line paid $39.00, 
L. & N. $19.75, Southern Railway $35.30 and. 
Union Pacific $45.60. Amounts of that sort con-. 
stitute very substantial cushions against loss of 
wartime traffic volumes. 

s the industrial stock price index approaches its 

high point of 1937 (194.40 vs. about 180 

now) there naturally arises the question of whether= 
room remains for any significant further advance.. 
From the standpoint of comparative yields, for’: 
instance, in addition to other factors previously’ 
discussed, the indications are that this market’s 
peak still is a considerable distance away. Back in 
1937 yields of better than 4 per cent were obtain- 
able from investment quality bonds, while at the 
present time obligations of the same grade are 
affording returns of less than 3 per cent. Stock 
yields, however, currently average around 4 per 
cent, as against a low of about 3.75 per cent in 
the previous period, and indications are that the 
coming year will bring a rising dividend trend. 


ig en has occurred to suggest any change in 
general investment policy, which should con- 
tinue to be one of retention of good grade stocks 
facing improved peacetime earnings. 


Written September 27, 1945; Richard J. Anderson. 
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Changes in Selected Issues 


A number of substitutions are being made this 
week in the “Common Stocks for Income” group on 
page 18. In none of these cases does it appear 
necessary to dispose of the issues being removed, 
but these have now advanced to levels at which they 
no longer seem outstandingly attractive for new 
purchases. American News, for instance, first was 
included in the “Selected Issues” when it was 
selling at 29. Recent prices have been around 60, 
at which the indicated $1.80 dividend affords a 
yield of only three per cent. A similar return is 
afforded by the present Philip Morris stock, at its 
current price of about 74. This company’s old stock 
was first recommended when it was selling at 77; 
since then it has been split two-for-one, so that the 
original price was the equivalent of about 381% 
for the present shares. Melville Shoe’s yield of 
slightly better than 414 per cent, at a price of 46, 
is about in line with present money market condi- 
tions. But that rate of return can hardly be re- 
garded as attractive in view of the fact that the 
company last year failed to earn the full $2 divi- 
dend paid, and may not do so again this year. This 
stock—first suggested at a price of 26—also is be- 
ing removed for the time being from the list of 
active recommendations. 

Pacific Gas & Electric common stock is being 
added to the “income” group this week. At its re- 
cent price of 40, this issue shows a yield of 5 per 
cent from the $2 dividend rate that has been in 
effect since 1937. Although last year’s earnings of 
$2.18 per share were the smallest shown since 1935, 
this reflects the fact that rising income taxes have 
more than offset the increased business resulting 
from the West Coast’s war activities, with such 
levies for 1944 equalling $4.82 per share (vs. about 
$1.28 for 1939). Dividends have been paid by this 
leading operating company every year beginning 
1919. 


Utility Act Deadlock 


Appointment by President Truman of the most 
recent addition to the United States Supreme Court 
apparently has raised expectations in some quarters 
that the famed Utility Act deadlock now can be 
broken. The question of constitutionality of the 
Act’s “death sentence” never has been settled, the 
Court being unable to convene a quorum of Jus- 
tices who have not disqualified themselves because 
of some past connection with the legislation itself, 
or with the public utility industry. 
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The situation probably has not been changed by 
the elevation of Senator Harold Burton to the high 
bench. Back in 1914, the future Justice became as- 
sistant attorney for the Utah Power & Light Com- 
pany and the Utah Light & Traction Company, 
leaving them in 1916 to become attorney for the 
Idaho Power Company, with which he stayed until 
the following year. It looks as though the Supreme 
Court will have to undergo further change before 
it feels itself to be in a position to hand down an 
opinion on controversial Sectior. 11 of the Public 
Utility Holding Company Act. 


Rubber Costs 


Latest estimates are that actual production costs 
of general purpose synthetic rubber have been 
brought down to an average of about 2714 cents a 
pound. The cost of natural crude rubber (at New 
York) during 1940 averaged about 20 cents a 
pound, and WPB expects the Malayan product to 
cost about 2514 cents (N.Y.) when it again is 
available. But OPA still has a 2214-cent price ceil- 
ing in effect for natural rubber, and unless this is 
lifted or subsidies paid, supplies will continue to 
avoid the U.S. market and move to England, as 
they are now doing. 

However, while the synthetic rubber cost average 
is 271% cents, efficient plants producing from petro- 
leum have a cost of only about 14 cents a pound 
(exclusive of depreciation), and this will of course 
tend to act as a depressant on the price of natural 
rubber. Now that such large quantities of rubber 
can be manufactured under close cost control, it is 
unlikely that the tire companies ever again will 
suffer the severe inventory losses that so frequently 
in the past would completely wipe out earnings 
from operations. 


Silver Prices Up 


As pointed out a week ago (FW, Sept. 26, p. 17), 
large deferred civilian demands for silver products 
and lifting of restrictions on the use of both domes- 
tic and foreign silver earlier this year, combined 
to create a scarcity of the lower-priced foreign 
metal. As a result the OPA has raised the ceiling 
price of foreign metal from 45 cents an ounce to 
the approximately 71 cents domestic maximum. 
Since import controls have recently been substan- 
tially eased, domestic manufacturers are expected 
to bid up for foreign silver. 

In recognition of this, silver prices in London 
were raised from 251d per ounce to 44d to match 


ay. 
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the new U. S. level (after allowing for shipping 
and other charges). The London price is a buying 
price only and does not establish a “free market.” 

The action of the United States and British Gov- 
ernments was quickly followed by the Mexican Gov- 
ernment which abolished its existing production 
tax of seven cents per ounce, terminated former 
subsidies to producers, and changed other levies so 
that about half of the profit accruing from in- 
creased export prices will find its way into the 
government’s treasury. Mexican labor leaders have 
also served notice that the miners expect to partici- 
pate in the “windfall.” Concurrently, the Bank of 
Mexico was given a monopoly on all buying and 
selling of silver, except for internal industrial 
processing. Since February Mexico has been ship- 
ping only a small proportion of her silver produc- 
tion to the United States, but it is believed exports 
will now increase. 

Canadian companies see considerable benefit to 
their mines, which normally dig 23 million to 24 
million ounces a year as a by-product of other ores. 


Building Activity 


Many regard the building construction and re- 
lated fields as the principal self-starting force for 
widespread revival of normal economic activity. 
And in that field several encouraging developments 
have recently occurred. In lifting (as of October 
15, 1945) all Federal credit controls for home re- 
pairs and improvements, and extending the ma- 
turity of such loans to eighteen months, the Fed- 
eral Reserve Board has paved the way for pur- 
chases of supplies and services for repairing houses, 
including plumbing, roofing, insulation, furnace 
materials, paints, etc., as such supplies become 
available in greater quantities. The Board’s action 
followed the War Production Board’s rescinding 
(also as of October 15) of its virtual prohibition 
of private or public construction, except under Fed- 
eral permit. Of further favorable import, the WPB 
estimates that lumber production for this year will 
be about 28.75 billion board feet, comparing with 
‘24.97 billion in 1939. 


Corporate News 


American Locomotive stockholders meet Octo- 
ber 23 to approve issuance of an additional 400,- 
000 shares of common stock, proceeds from the 
sale of which will be used to retire $12.4 million 
preferred stock. 


Aviation Corporation plans sale of preferred 
stock; proceeds will be applied to reduction of bank 
loan incurred in acquisition of Crosley Corporation. 

Continental Motors’ subsidiary Wisconsin Mo- 
tors reports a peacetime backlog of over $17 
million. 

Gar Wood Industries plans sale of preferred 
stock for acquisition of Buckeye Traction Ditcher 
Company. 

Rustless Iron & Steel and American Rolling Mills 
may merge on a share-for-share basis. 


Maytag Company has acquired a substantial in- 
terest in Globe American Corporation; latter makes 
gas ranges, incubators, brooders and other poultry 
raising equipment. 

Directors of Pittsburgh Coal have failed to reach 
agreement on merger with Consolidation Coal, and 
the matter has been referred to the executive 
committee. 

Stockholders of Republic Pictures have approved 
merger with Consolidated Film Industries and 
Setay Company; latter will be the surviving 
company. 

Sales of McKesson & Robbins for the fiscal year 
ended June 30 were $305.7 million vs. $279.2 mil- 
lion a year before. 

Evans Products has acquired a government- 
owned plant in Plymouth, Michigan, and is plan- 
ning to transfer manufacturing facilities from 
present Detroit plant. 

Safeway Stores reported sales for the 36 weeks 
to September 8 at $440.8 million vs. $448.4 mil- 
lion in the same 1944 period. Company’s chain 
now numbers 2,457 units. 

Farnsworth Television plans to manufacture 
electronic tubes, railway signalling and communi- 
cations equipment. 


HOW THE MARKET MOVES 
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This service is supplemetary to various other features 
which appear each week in FinanctaL Worx. The issues 
listed do not constitute all of the recommendations made 
from time to time, nor is it intended that one’s holdings 
be confined to these securities. The selections are not to 


SELECTED 


be regarded as trading advices or as short term recommen- 
dations. Notice is given—together with reasons for change 
—when issues on this page are dropped from the list. 
Purchases of speculative issues should. be made only when 
consistent with policies in “Market Outlook” on page 15. 


Bonds 


These bonds can be used to form an investment portfolio 
backlog. While not of the highest grade, they are reason- 
ably safe as to interest and principal. 


FOR INCOME = & 


Price 
Asso. Tel. & Tel. deb. 544s, 1955. 104 4.99% 104% 
Atlantic Coast Line gen. 4%s, "64 107 400 Not 
Cleve. Union Term. lst 4%s, °77 107 4.10 105 
New Orleans Gt. Northern Ist 5s, 

105 

98 

108 


4.75 105 
Southern Pacific 44%s, 1969..... 4.63 105 
Texarkana & Ft. Smith Ist 5%s, 

3.75 107% 
FOR PROFIT 
Chic. & N. West. conv. 4%s, 1999 87 = 5.17 101% 
Illinois Central joint 4%s, 1963. . 89 5.06 105 
Missouri-Kansas-Tex. Ist 4s, 1990 84 4.76 Not 
New York Central 4%s, 2013.... 88 5.11 110 


Common Stocks for Income 


While these issues are listed primarily because of their 
income characteristics, most of them are by no means de- 
void of potentialities of market appreciation over the longer 
term. Issues of this type should constitute the larger por- 
tion of the stock commitments held by the average investor, 
with only secondary place accorded the “business cycle” 
type of shares. 

Recent ——Dividend—— -——Earnings—— 
1943 1944 1944 


Price 1945 
Adams-Millis .......... 38 $1.75 $1.75 b$1.93 b$2.13 
*American News ...... 60 1.80 1.80 b2.93 b3.07 
Borden Company ...... 40 150 1.70 »b1.01 b1.39 


Chesapeake & Ohio .... 55 3.50 3.50 b1.80 b1.71 
Consolidated Edison .... 32 1.60 1.60 bl.1l b1.24 
Electric Storage Battery. 48 2.00 2.00 blll bl.15 
First National Stores.... 52 2.50 2.50 a0.72 a0.68 


Freeport Sulphur ...... 40 2.00 2.00 b1.58 b1.96 
Gen’] Amer. Transport.. 58 2.25 2.50 b1.61 b1.57 


Louisville & Nash. R.R.. 59 350 3.50 b3.70 b4.56 
MacAndrews & Forbes.. 33 165 155 b0.88 b0.84 


Macy (R. H.) ......... 41 2.00 2.00 k2.25 k2.67 
May Department Stores.. 42 150 150 e202 e2.26 
*Melville Shoe ........ 46 2.00 2.00 bl1.01 bl1.02 


®Pacific Gas & Elec.... 40 2.00 1.50 82.37 s2.13 
Pennsylvania Railroad .. 39 250 2.50 b2.32 b2.31 
Philadelphia Electric.... 27 140 1.20 81.72 81.47 


*Philip Morris ........ 74 +$%225 225 12.90 12.97 
Socony-Vacuum ........ 16 0.50 0.75 »b1.01 b0.67 
Standard Oil of Calif... 42 2.00 2.00 b1.35 b2.12 
Sterling Drug ......... 42 150 150 b132 b1.48 
Underwood Corp. ...... 68 2.50 2.50 b1.30 b1.31 
Union Pacific R.R...... 135 6.00 6.00 66.96 b8.78 
United Biscuit ......... 29 100 1.00 b1.10 b1.40 
27 130 1.20 
35 160 160 b1.16 b1.15 


Preferred Stocks 
FOR INCOME 


These are good grade issues and qualify as investments. 


American Sugar 7% cum....... 139 495% Not 
Am. Water Wks. & El. $6 cum... 110 «6545 #110 
Atch., Top. & S. F. 5% non-cum. 109 463 Not 
Columbia Gas & El. 6% cum.... 10 5.71 110 
Gillette Safety Razor $5 cum.... 100 =: 5.00 105 
Philadelphia Company $6 cum.. 112s 55.36 110 


Public Service N. J. $5 cum..... 107. 4.67 Not 
Reading 4% Ist (par $50) non- 

46 4.35 50 
Reynolds Metals 54%% cum..... 5.05 107% 
FOR PROFIT 


Reasonably assured dividends and prospects of appre- 

ciation are combined in these issues. 

Amer. Rolling Mill 442% conv.. 93 4.84 105 
Crucible Steel 5% cum. conv.... 104 481 110 
Curtis Publishing $3-4 pr. cum.. 72 5.56 75 
Erie R.R. 5% 78 641 105 
Southern Rwy. 5% non-cum..... 78 641 100 
Wheeling Steel $5 prior cum.... 99 ~=5.05 105 


Business Cycle Stocks 


Issues included in this group obviously involve varying 
degrees of speculative risk, but their price potentialities are 
such as to warrant their inclusion in diversified portfolios. 


Recent ——Dividend—— -——Earnings—— 
Price 1943 1944 1944 


1945 
Allied Stores .......... 35 $0.60 $1.00 e$3.17 e$3.42 
American Stores ....... 23 1.00 1.00 b0.58 b0.56 
Atchison, Topeka & S. F. 94 6.00 6.00 7.29 b9.77 
Bethlehem Steel ....... 88 6.00 6.00 b3.32 b4.18 
Briggs Mig. 50 2.00 2.00 b1.39 b1.13 
Comedia 43 0.70 1.00 1.66 cl.77 
Climax Molybdenum ... 39 3.20 2.50 b1.30 b1.96 
Continental Can ....... 48 1.00 1.00 s2.08 s2.62 
Crown Cork & Seal..... 43 0.75 1.00 b1.77 b1.8l 
Eagle-Picher .......... 19 0.60 0.60 b1.15 b0.86 
Firestone Tire ......... 63 2.00 2.00 b2.88 b3.08 
Freuhauf Trailer ....... 57 1.65 160 b2.21 b2.03 
General Electric ....... 48 140 140 »b0.72 b0.86 
Glidden Company ...... 34 0.90 0.90 b1.97 b2.34 
Great Northern Ry. pfd.. 56 2.00 2.00 b2.48 b2.77 
Kennecott Copper ...... 41 3.00 2.50 b1.99 bl1.51 
Lima Locomotive ...... 56 2.00 2.50 


Mid-Continent Petroleum 28 140 140 bil.79 bi1.97 
New York Air Brake.... 55 2.00 2.00 b1.87 b1.47 
Phelps Dodge ......... 31 160 160 b1.30 b1.02 
Thompson Products .... 58 150 2.00 b4.78 b3.10 
Tide Water Asso. Oil... 18 0.85 1.00 b0.90 bl.22 
Twentieth Century-Fox.. 30 2.00 2.00 b3.12 b2.43 
74 400 400 b2.27 b2.25 


a—First rter. b—Half year. c—Nine months. e—Fiscal years ended January 31, 1945 and 1944. k—52 weeks to January 27, 1945 
and 1944. 26 months to March 31, 1945 and 1944. r—Fiscal years ended March 31, 1945 and 1944, s—12 months to June 30. %—Dropped 


this week; see page 16. @—Added this week. 
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WASHINGTON 
NEWS LETTER 


WasHINGTON, D. C.—In credit 
negotiations, the banker usually out- 
lines roughly the kind of picture that 
would inspire his “confidence,” let- 
ting the applicant retouch his own 
situation to make it resemble the pic- 
ture. That is what’s happening in the 
conversations with the Keynes mis- 
sion—but in reverse. Each day, 
Keynes gives a lecture on British 
finances and what they might lead to 
—notably closed trade. It is for the 
Americans to make remedial pro- 
posals—they haven’t yet—and then 
for the British to say whether they 
are adequate. 

While all this is going on, the gov- 
ernment negotiators are working up 
a plan. It will not be a loan or credit 
line exclusively for Britain; applica- 
tions from other countries might run 
the ante too high. Those working up 
the American proposal fathered Bret- 
ton Woods, which got through Con- 
gress; if the behaviorist psychologists 
are right, the experts will meet the 
present situation with the response 
like that which succeeded before, no- 
tably by copying Bretton Woods. 

Such a proposal would be to set 
up a single pool of dollars on which 
Britain, her sterling creditors and 
cthers would be allowed to draw. 
With the pool behind them—to be 
used only for current trade deals— 
the British could use their existing 
dollar resources without fear of ex- 
hausting them. Her creditors would 
be given use of the pool as a partial 
quid pro quo for writing down their 
sterling claims. Going before Con- 
gress, the experts could point to the 
similarity to Bretton Woods, which 
was overwhelmingly voted. 


Government officials say that 
“tax decentives” are holding up pro- 
duction in several fields—particularly 
textiles. The companies look for lower 
rates on 1946 incomes and want to 
delay their gross receipts until that 
year. Naturally, such a trend would 
not take place in lines—such as autos 
—with relatively long tooling-up pe- 
riods. If such delays prove important, 
proposals to cut the rate on remaining 
1945 sales may appear—experts say 
that it can be done. 
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With building controls gone, 
OPA and NHA will try to talk down 
real estate prices. Bowles has com- 
mented again and again that booms 
are followed by crashes, evidently 
with the intention of warning off the 
speculator. NHA plans various re- 
leases comparing present and pre-war 
values. It may be that Bowles’ re- 
quest—to be made shortly—for price 
ceilings on real estate, covering both 
houses and land, is designed partly 
to change the supply-demand situa- 
tion. 

The experts are far from sure that 
they could set real estate ceilings, 
should Congress allow them to. On 


“new construction there are gauges. 


On existing homes, the market is too 
scattered to provide criteria. Lending 
institutions often are far apart in their 
offers of mortgage loans on the same 
place. 

Setting contractors’ margins, in 
practice, may be even harder. This 
means putting ceilings on the bills of 
the plumber, painter, electrician, etc. 
—which casualty companies always 
assumed do not correspond exactly 
with the amounts actually paid. OPA 
clearly is up to its neck. 


Bearishness of the top OPA 
economists entails recommendations 
for the early removal of price controls 
—if circumstances in particular mar- 
kets support that idea. Controls on 
food and clothing prices will remain 
at least to the end of the year and 
then will be suspended for three 
months rather than given up entirely. 
Rent controls will remain indefinitely. 


Government surveys of the own- 
ership of war bonds suggests that 
large blocks are available for switches 
into other securities. About 10 per 
cent of those owning bonds hold 40 
per cent of the outstanding dollar vol- 
ume and among this 10 per cent, 5 
per cent hold the greater amount. The 
figures, of course, include holdings of 
the “F” and “G” series which, pre- 
sumably, were bought up by estates. 

The surveys also show results that 
will interest securities and other sales- 
men. Within any income class—rich, 
poor or middle—almost everybody is 


a diligent saver or a_ spendthrift. 
There are few moderate savers. The 
rule goes both for permanent incomes 
and for increments or reductions. 

Because people are savers or spend- 
ers, the loss of overtime after V-J 
Day had less effect on payroll deduc- 
tion plans that might otherwise have 
been expected. Those who lost take- 
home pay continued to put by bonds 
with 10 per cent of their incomes— 
i.e., reducing their absolute but not 
their relative purchases. The thrifty 
employees want the payroll plans kept 
up indefinitely. 


Surplus government stocks now 
include bath towels, bed sheets, flash- 
lights, fountain pens (of best make), 
laundry soap, radio tubes, shaving . 
brushes, etc.—all easy to sell. Accred- 
ited visitors may look at some of them 
in the basement of the Commerce De- 
partment but there is no salesman at 
hand to take their money. Marketing 
is being conducted entirely through 
established trade channels. 


If the Full Employment bill goes 
through the way the authors want it, 
the National Budget should be a stock 
market factor. Periodically, the ex- 
perts will draw one up, declaring 
whether the economy needs a stimu- 
lant or a narcotic. Government policy 
will be fitted to these forecasts so that, 
for example, the prescription of a nar- 
cotic could mean the freezing of 
Treasury balances in the Reserve 
Banks, tighter lending policies by 
FHA, recommendations for tax rises, 
delays in public works, etc. 

Markets doubtless would not wait 
until the experts had put their find- 
ings on the ticker. There would be 
leaks—like those which used to pre- 
cede changes in the Reserve Bank dis- 
count rate. If findings by the experts 
won acceptance, bullish forecasts 
might be bearish news and bearish 
forecasts of the economy—with their 
hints of tax reductions, easier credit, 
etc.—might lift stock prices. 

—Jerome Shoenfeld 
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The long-awaited “Public Rela- 
tions Directory & Year Book” will 


be issued this month as the 1945-46 ' 


eaition—a preview of a copy reveals 
that in addition to the reference fea- 
tures, over 50 articles by leaders in 
public relations are included, af- 
fording a broad opportunity for a 
better understanding of this expand- 
ing field. ... The Fifth Annual Sci- 
ence Talent Search, and the first in 
peacetime, has been started in the 
high schools of the nation to uncover 
the forty best students — Westing- 
house Electric has posted $11,000 
for prizes that will be awarded as 
scholarships. . . . Hundreds of vint- 
ners, with the cooperation of com- 
panies representing more than thirty 
industries, will revive the annual ob- 
servance of “National Wine Week” 
during the week beginning October 
15—started in 1939 and interrupted 
for two years during the war, the ob- 
servance will stress the fact that 


By Westen Gunitle 


shortages have added, and point up 
the importance of wine growing as a 
part of American agriculture. . 
The California Fruit Growers Ex- 
change has earmarked $1 million to 
advertise “Sunkist” lemons next 
year—the drive will promote lemons 
as a health food (lemon-aid, instead 
of lemonade). 


Processing Parade 

Dow Chemical has obtained a pat- 
ent on a new cold purification proc- 
ess for producing alpha-cellulose 
from wood pulp—such cellulose, 97 
per cent pure, will find a host of uses 
as a raw material in making paper, 
textiles, plastics, etc. . . . Nylon will 
turn up in more places on the new 
automobiles than in upholstery and 
tire cord—E. I. duPont de Nemours 
is readying a special nylon for brake 
linings, shock absorbers and gaskets. 
... United Wall paper has developed 
a new “stainproof wall covering,” 
which is described as a radical im- 


GEFFEN, DUNN & CO. 


Specialists in the preparation and production 
of annual reports and company brochures 


Port Authority Building 


76 Ninth Avenue, New York 11, N. Y. 


provement for interior treatment in 
homes and other buildings—the com- 
pany’s research laboratory required 
nine years to perfect the process for 
making this stain-resistant paper... . 
A method for recovering pure mag- 
nesium from borings, turnings and 
other scrap, when mixed with other 
metals, has been patented by Ameri- 
can Smelting & Refining—the proc- 
ess is said to be economical in that 
the raw material is a waste. ... An 
improved solder flux, said to be more 
effective than the ordinary rosin 
fiuxes, has been discovered by Bat- 
telle Memorial Institute—the new 
flux can be safely used in can-seal- 
ing, electrical assembling, etc., and 
leaves little residue to be cleaned 
after being applied. 


Glass Glossany 


Pittsburgh Plate Glass will soon 
offer a new variety of safety-glass 
with a flexible edge that tends to re- 


duce breakage from torsion and sud- 


den strains—this is but one of the 
postwar innovations for the coming 
automobiles. . . . More perfect mir- 
rors are promised as a result of the 
method patented by Libbey-Owens- 
Ford Glass for coating glass with 
metal—a similar process has been de- 
vised for decorating table glassware 
and other household articles. 
“Electronic Glass,’ which has been 
successfully utilized in wartime ra- 
dios, radar and other electrical de- 
vices, will next appear in electric 
toasters, waffle: irons and_ other 
kitchen utensils — molded by a re- 
cently developed process employing 
high-frequency electric current, this 
glass will resist high temperatures 
in the form of hot wires or open 
flames. . . . A new fabric combining 
glass and metal filaments has been 
patented by Jacobs & Liebowitz—it 
is said that padding made of this 
fabric will make possible electrically- 
heated accessories such as blankets, 
steamer rugs, overstuffed furniture 
and carpets. 
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Christenings 


Monsanto Chemical will feature its 
new flame-resistant plastic under the 
name of “Thalid’’—this is reputed to 
be the first commercially available 
impression-molding plastic that will 
not support combustion. . . . George 
A. Hormel & Company is bringing 
out a new companion food product to 
its famous “Spam”’—it is a new 
shortening, called ‘“‘Spic,’” and will 
have an animal fat base instead of 
vegetable oil. . . . The improved 
cushion support, developed by U. S. 
rubber for upholstered furniture, will 
be known as “Flx-I-Base”—this ma- 
terial can be built into any type of 
furniture, and permits the use of 
thinner cushioning without cutting 
down the comfort factor. . . . The 
new personal deodorant of Grove 
Laboratories has been christened 
“Vale”—plans call for its distribu- 
tion through drug stores, department 
stores and general merchandise 
chains. . . . The innovation in liquid 
soaps, that will remove paint, lacquer 
and enamel safely without injuring 
the skin, will be introduced by Pot- 
ter Paint Company under the trade- 
name of “Lackeroff”—it is said to be 
one of the first practical substitutes 
for turpentine as a paint remover. 

. Something new in insulating 
board, made of non-cotton cellulose, 
and yet 15 per cent stronger than rag 
board, will make its bow under the 
name of ‘“Durok’”—Rogers Corpora- 
tion will offer it in four thicknesses 
irom 15/1000ths to 30/1000ths of 


an inch. 


Annual Report Award 


Winners 


(100 “Best” 1944 Annual Reports) 
Classified by States 


—Number of Reports— 
State: Best 2nd Best Total 


New York ...... 17 35 
15 
Pennsylvania .... 
Connecticut ..... 
Minnesota ...... 
Massachusetts 
Maryland ....... 
Missouri ........ 
Indiana ...... es 
Michigan ....... 
New Jersey ..... 
isconsin ...... 
All Others ...... 
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Continued from page 5 


tion toward directing the flow of ven- 
ture capital into those enterprises 
which can best serve society. 

In this connection, the annual re- 
port should explain to the investor 
something of the changing financial 
climate. Various industries and vari- 
ous companies are affected in various 
ways by discriminatory taxation, by 
the easy-money condition, by the de- 
mands of labor, and by inflation. Each 
company has its problems in these or 
similar fields. For example, the com- 
pany may find it desirable at times 
to resort to bank loans rather than to 
issues of stock or vice versa. At times 


it may be unwise to pay as large divi- 


dends as the earnings might seem to 
justify. 


No Misunderstandings 


And the annual report should be 
prepared with the idea of preventing 
misunderstanding, rumor mongering, 
and the spread of false hopes and 
fears concerning the company’s op- 
erations. Where it is known that such 
dangers exist, they should be touched 
upon decisively with the idea of pre- 
venting speculative abuses. Half 
truths about and misinterpretations of 
the industry or the company’s busi- 
ness and policies may seriously affect 
the price of its stock and the atti- 
tude of investors. Accurate, full, and 
live annual reports can reduce this 
factor. Thus again the stock market, 
as a machine for distributing venture 
capital, may be made more effective 
in serving the social welfare. 

Perhaps what I am driving at is 
best indicated by saying that I would 
make annual reports good enough to 
replace some of the material that goes 
into brokers’ letters, financial ser- 
vices, and the like. The corporation’s 
annual report will be nearly perfect 
when the prospective investor turns 
to it first to find out whether he 
wants to buy the company’s stock— 
turns to it because it clearly sets forth 
what he needs to know for that pur- 
pose. 

At the present time, in the period 
of transition from an unparalleled 
world war to an unparalleled world 
peace, it is particularly important to 


“Call for 
MORRIS” 


New York.N 
September 19, 1945 


Philip Morris & Co. toc. 


A regular quarterly dividend of $1.00 
per share on the Cumulative Preferred 
Stock, 4% Series, has been declared 
payable November 1, 1945 to holders of 
Preferred Stock of record at the close 
of business on October 15, 1945. 

There also has been declared a quar- 
terly dividend of 37%¢ per share on 
the Common Stock, ($5 Par), payable 
October 15, 1945 to holders of Common 
Stock of record at the close of business 
on October 1, 1945. 

Pursuant to a resolution adopted at 
the Stockholders’ Meeting held on July 
10, 1945, no Certificate representing a 
share or shares of Common Stock of 
the par value of $10 each will be recog- 
nized after October 1, 1945, for any 
purpose, until surrendered, and a Cer- 
tificate or Certificates for new Com- 
mon Stock of the par value of $5 
each shall have been issued therefor. 
Holders of Certificates for shares of 
Common Stock of the par value of $10 
each are therefore urged to exchange 
such Certificates, for Certificates for 
new Common Stock of the par value of 
$5 per share, on the basis of two shares 
of new Common Stock $5 par value, 
for each share of Common Stock of the 
par value of $10. 


L. G. HANSON, Treasurer. 
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FROEDTERT 
GRAIN 

and MALTING 
COMPANY, INC. 


“Largest Commercial Maitsters 
in the World” 


COMMON STOCK DIVIDEND 


The Board of Directors of 
Froedtert Grain and Malting 
Company, Inc., today declared 
a regular quarterly dividend 
of twenty-five (25c) per share, 
plus an additional dividend of 
fifteen cents (15c) per share 
on the Common Capital Stock 
of the Company, payable 
October 31, 1945, to Stock- 
holders of record October 15, 
1945. 


ALVIN R. CORD 


Vice President 
and Treasurer 
Milwaukee, Wis. 
Sept. 11, 1945 


BURLINGTON 


MILLS CORPORATION 


The Board of Directors of this Corporation 
has declared the following regular and 
extra dividends: 


4% CUMULATIVE PREFERRED STOCK 
$1 per share 
COMMON STOCK ($1 par valve) 
25 cents per share 


COMMON STOCK (extra dividend) 
25 cents per share 


Each regular dividend is payable Decem- 
ber 1, 1945, to Stockholders of record at 
the close of business November 15, 1945. 
The extra dividend on the common stock 
is payable November 15, 1945, to Stock- 
holders of record November 1, 1945. 


WILLIAM S. COULTER, Secretar: 
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PRODU CED...under one roof 


MEMO 


| set forth the management’s opinion 


concerning the outlook for (1) the 
industry and (2) the company. In 
this way it can make an important 
contribution. Today there is much 
talk about the problem of reconver- 
sion and great confusion and fear 
have existed concerning it. This 
could have been largely avoided had 


| each company been able to make it 


clear to its stockholders (and those 
serving stockholders, current or pros- 


| pective) that the reconversion prob- 


lem is just thousands of little prob- 
lems, each being solved by a particu- 


_ | lar company. 


Certainly the management’ should 


} not hesitate to set forth both the fa- 
} vorable and the unfavorable factors 
| affecting the industry in which it op- 


erates, and the particular company it 
represents. Corporation managements 
should again be reminded that today 


| the position of private enterprise is 
| precarious. There is an almost world- 
} wide tendency for political majorities 


to experiment with government as a 


| businessman under the guise of so- 


called democratic socialism. It should 


| therefore constantly be in the minds 
j of those who prepare annual reports 
| to present a true basis for comparison 
| between the private operations of 
| their company and government op- 
_. | erations. All costs and operating ex- 

| penses should be fully stated in rea- 


sonable detail lest they be forgotten 
by the would-be political managers. 


Taxes and Wages 


Obviously taxes are an important 
factor in such comparisons. Also im- 
portant is the matter of depreciation. 
It is to be hoped that no corporation 
will ever regret inadequate presenta- 


w| tion of the facts about depreciation 


_| coming home to roost in the shape of 
| unfair competition from a government 


enterprise which makes no such al- 


| lowance. 


pivist 
AR 
SPRIN Send for your copy of THE 
233 ‘STOCKHOLDER SPEAKS, which 
describes our research on annual 
reports. 


CHARTS AND MAPS 


EVERY DESCRIPTION 
PREPARED FOR 


ANNUAL REPORTS, etc 


NO CHARGE FOR ESTIMATES 


E DWARD WI L is M S 7 East 42nd Street, New York 17, N. Y. 


The annual report owes it as a duty 


. to the stockholders to keep them 


aware of the truth as to the jeopardy 
in which their equities stand. Threat- 
ening legislation and menacing labor 
situations should be frankly set forth. 
In dignified but plain language, the 
stockholder should be informed of 
what he, as a voter, can do to help 
prevent the destruction of his invest- 
ment. 

Anyone gets tired of having the 
same point drummed into him. Never- 
theless, corporation reports should 
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SERVICE TO INVESTORS 


— 


OR YEARS the experience of our partners has been 


extended to many of the principal executive officers 


of our corporation clients to assist them in the prep- 


aration of annual reports. Many have also consulted 


with us in working out their basic financial problems. 


E.F. HUTTON & COMPANY 


MEMBERS NEW YORK STOCK EXCHANGE 


SIXTY ONE BROADWAY, NEW YORK 6,N. Y. 
LOS ANGELES SAN FRANCISCO 


NILE 


and you can get it 


The following unsolicited 
letter speaks for itself: 


Dear Mr. Lind: 


You will be glad to hear that the 1944 Annual Report of the Electric Boat Company, 
printed by your organization, has been named “Best of Its Industry” by a distinguished 
Board of Judges, and has been selected as one of the “Best Twelve” reports of the year. 


Let me take this opportunity to express our appreciation of your-painstaking service, 
unstinting cooperation and excellent press work in the production of this prizewinning 


job. Yours sincerely. 


William Ricglane, Production Manager 
Gotham Advertising Company 


LIND BROTHERS, Printers 


309 LAFAYETTE STREET NEW YORK 
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PRIZE 


-WINNING RECIPE 


ANNUAL 


American Sty 


Balance sheet 

P & L statement 
Saies breakdown 
Sales comparison 


; a graphs and pie charts as needed. Garnish with 
photographs, drawings and tasteful typography. Run care- 
fully but rapidly through a fine press. Serve at once to 
stockholders, publications and Weston Smith. 

For assured success, choose a chef who can bring to the 
job not only craftsmanship but creative imagination, as 
evinced in the winning selections among annual reports 
for 1944—printed by Wickersham for General Foods, 
General Bronze, Consolidated Edison, Schrafft’s. 
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Whip these ingredients up well. Add bar and line 


REPORTS 


Statement of plans 
Products or services 
Employee relations 
Officers and directors 


WAR CONTRACTORS 


Renegotiation & Terminations 


By Competent Business Consultants — Expe- 
rienced in Renegotiation and Termination 
Proceedings While in Government Service. 


FAIR, FAST AND FINAL SETTLEMENTS 


This Will Relieve You of All Burden of Prep- 
aration Necessary for Satisfactory Conclusion. 


H. M. VANDERVOORT 
ASSOCIATES 
Raymond Commerce Building, Newark 2, N. J. 
Phone Market 2-0656 
Out-of-Town Inquiries Invited 


LOAN 


WILL LOAN 50% TO 70% 0} 
LISTED SECURITIES 
Up to 95% on Life Insurance and Government Bonds 


134 S. La Salle Street, Chica 


3, ill. 
NO BROKERAGE OR COMMISSIO A 


CHARGE 


AS LOW AS 
139% INTEREST 


FISCAL SERVICE CORPORATION 


MERCHANDISING 
MANAGEMENT 
EXECUTIVE 


Diversified, extensive, successful record; indus- 
trial, technical, commercial and legal background; 
accounting, real estate, sales and production ex- 
perience; personable and energetic; married; de- 
sires chain or department store connection. 

Box No. 237, c/o Financial World 


continue to set forth clearly the tax 
element in expense in a way that will 
not escape the attention of their stock- 
holders. Taxes should continue to be 
compared with (1) total expense, 
(2) wages, and (3) dividends, pref- 
erably on a comparative basis for a 
number of years. In my opinion, 
these comparisons are more signifi- 
cant than the percentage which taxes 
may form of the sales dollar. 

Since labor is so strong politically 
and wages are such an important un- 
certainty, the annual reports of most 
corporations should be more careful 
to state the total payrolls of labor as 
a distinct and plainly-marked item. 
The figure should thus be expressed 
as a percentage of total operating ex- 
penses and total dividends paid. It 
may now be desirable to show wages 
as a percentage of the sales dollar. 


Accomplishing the Purposes 


Such being the main purposes of 
the corporation’s annual report, how 
are these purposes best attained ? 

The first thought that occurs to me 
is that the interests of the stockholder 
are very much the same as the in- 
terests of the management. The man- 
agement represents stockholders, and 
the president in his annual report to 
stockholders usually refers to “your 
company.” Therefore, instead of kid- 
ding the stockholders or lulling them 
to sleep or trying to “interest” them 
on the 13-year-old level, I suggest 
that the management practice what 
they preach and prepare the reports 
as if they were indeed for the owners. 
Probably the best way to decide what 
to put into an annual report is for the 
chief executive to have a conference 
with his department heads with the 
idea of seeking guidance as to the 
future operations of the company over 
which he presides. Let him decide 
what information he wants in order 
to get the best picture of the com- 
pany’s operations from the standpoint 
of (1) efficiency and (2) earnings. 

In order to get the correct ap- 
proach, the analysis should start with 
the gross income, distinguishing be- 
tween sales and other income where 
such income exists. Non-recurrent 
income in the shape of capital gains, 
inventory gains, and “windfall” items 
of one sort or another, should be 
specifically indicated. Then, the ex- 
penses should be stated in reasonable 
detail. These expenses should es- 
pecially distinguish advertising and 
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sales expenses, and should be supple- 
mented by entirely adequate details 
concerning the depreciation charges, 
showing separately the various kinds 
of property to which they apply and 
the rates used. Surpluses and re- 
serves should be carefully stated and 
labeled, duly distinguishing between 
earned surpluses and others. 

In all this general field of informa- 
tion, the management wants to know 
the particular items which are mov- 
ing, whether up or down. It want to 
know trends as a basis for the out- 
look. So does the stockholder. 

The general idea is that the report 
which is best for the management is 
also that which is best for the stock- 
holders the management represents, 
the only difference being one of detail 
and method of presentation. 


Basic Data 


Needless to say, in making up the 
annual report the basic data will come 
from the controller’s office and be 
derived from the accounting and 
statistical records of the company. 
But the controller must work to- 
gether with those who guide the 
public relations of the company, in- 
cluding relations with employees, con- 
sumers, and holders of venture capital 
—the current and prospective stock- 
holders. The president of the com- 
pany should be responsible for such 
cooperation as is required here, and 
should regard it as one of his main 
jobs. He will be well repaid for his 
effort through a better understanding 
of his company’s affairs. 

Perhaps something is to be said in 
favor of the idea that “the public” has 
some claim to know what becomes of 
the dollars they pay for the products 
they buy. In any case, it may be a 
smart thing for private enterprise to 
let the public know — not only the 
stockholding consumers but all cus- 
tomers. From this standpoint it will 
be seen that the annual report should 
begin with the gross income or, at 
least, the net sales of the company, 
and carry the total back into all the 
channels of expense and charges 
which actually distribute the proceeds 
of sales to the various factors of pro- 
duction and to the government (as 
taxes). 

I am impressed with the idea that 
the corporation’s annual report ought 
to be the best source of information 
about the corporation. It should be 
something which the current stock- 
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Design and execution: F. Eugene Ackerman 
Public Relations Consultants 


and contentment." 


Colonel Charles F. H. Johnson 
President, Boiany Worsted Milk 
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holder will desire to keep for refer- 
ence. It should be something which 
will be presented to prospective new 
stockholders as the best evidence con- 
cerning the desirability of the com- 
pany’s stock. The annual report 
should be a sort of year-book which 
those who receive it will desire to 
retain. 

To this end, of course, it is well to 
make it attractive. One doesn’t lightly 
throw into the waste basket a pam- 
phlet which is well printed on high- 
grade paper. It should contain all the 


information that is necessary to get a 
good general understanding of the 
company’s affairs and the trends 
therein. It should contain the data on 
the industry which are essential in 
judging the desirability of an invest- 
ment therein. It should contain data 
concerning the company’s directors 
and officers, which should be useful 
for reference. Above all, it should 
contain such tables and comparative 
statistics and such a comprehensive 
balance sheet and income accounts 
that no one who might desire to 
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To Demobilization 1. you returning Veterans we feel 


the same urgent responsibility for getting you Home as we did 
for getting you to the Front. There are inspiration and satis- 
faction in the happy ending of a job that only yesterday had 
nothing but the grimmest aspects. Count on us to keep the 
supply lines open and to serve you faithfully. 


To FReeonversion 1, Industry we say it is our purpose to 


gear our operations with yours, in order to smooth and shorten 
the route to Reconversion and Peacetime Commerce. We will 
provide the type of transportation required by manufacturers 
for the prompt delivery of needed raw material and for the 
economic distribution of finished goods. 


To Modernization 1, Travelers, as soon as demobiliza- 


tion permits, we pledge a full and quick transition of passenger 
service—tuned to the times and to the traditions of The Mil- 
waukee Road . . . To old friends, who at times relinquished their 
privilege to travel in their accustomed style, we convey our 
gratitude for their patience and understanding . . . Good days 
of comfort and hospitality for all Milwaukee Road patrons 
are ahead. 


The Milwaukee Road looks forward to being unceasingly busy 
in performing these jobs. A long-term program of development 
and modernization of plant and facilities is being carried for- 
ward. Later plans, now in the making, will be progressively 
unfolded. 


Look up the track! The signals say “All clear!” Let’s go! 


understand the company's operations 
could be without them. 

But art work alone won't do it. 
Annual reports are not calendars. 

The tone of the corporation report 
is important and I considered it in 
judging the merits of such reports. 
The annual report should be by some- 
body to somebody. In part at least it 
should be from “me” to “you.” It 
should be signed by the president or 
similar official and should say “I.” It 
should be to the stockholders and it 
should refer to “our” company. “I 
report to you concerning our com- 
pany”—that is the idea, and _ this 
should be the truth, the truth that the 
report is prepared by an officer. 

Since the responsible officer should 
have an interest in the company, he 
should be able to say with a straight 
face “our company” rather than “your 
company.” 

In line with this thought, I am a 
believer in the inclusion of a photo- 
graph of the president, and probably 
the photographs of the directors. 


Balance Sheets 


The basis for a clear account of the 
company’s business is the balance 
sheet. 

Among the more important respects 
in which the annual reports for 1944 
fell short in their balance sheets were 
the following : 

The “property account” (fixed 
assets) in many cases shows little or 
no detail. It is too common to lump 
together land, buildings, equipment, 
machinery, tools, and “properties.” 
Land, buildings, and equipment 
should properly be shown separately, 


each with its own depreciation or de- 
THE MAILWAUKEE FROAD |"! 
“Depreciation” remains an unsatis- 
factory item, since it is often impos- 
sible to find out how much is charged 


against the main items of property, 
? d at what rate. 
CONSOLIDATION | 2nd at wha 
Boston s On ly COAL COMPANY The “investment account” - still 


(Incorporated in Delaware) leaves something to be desired in the 
at a meeting held today, declared a quarterly 
Gividand off canta oot chase on way of distinguishing marketable se 


Stock of the Company, payable on Octo- s+3 : . 
oe a 1945, to stockholders of record at curities from others, and in showing 


all-day newspaper is The 
GLOBE, a medium where 
your financial advertis- 


ing will reach the great the close of business, on October 6, 1945. the nature of the “associated” or “un- 
audience of New Eng- — C. B. Reacutev, consolidated subsidiary” holdings. 
ah a landers who daily read aa. “Inventories” are often not divided 
aoe it vi the news of the into raw materials, goods in process, 
weree. and finished products. 
ervey In the matter of income statements, 
poe be t the chief shortcomings I noted con- 
oston ope Recognized PETROLEUM GEOLOGIST with fifteen 
eee years royalty business experience, desires to eontact || cerned operating expenses, especially 
ee . investors interested in early, cheap royalties in best ° . 
MORNING «EVENING «SUNDAY major company (blocks. anged. selling expenses, and non-recurring 
P. 0. Box 1701, Houston 1, Texas income. Often no total for operating 
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expenses shown separately, 
though some such figures as “‘cost of 
sales” may be given. Thus no true 
operating ratio can be computed. Of 
course, the main items of operating 
expense are not shown either, and 
rarely is the stockholder able to find 
what was spent for advertising and 
selling or “distributing” “his com- 
pany’s” products. Windfall gains and 
non-recurring sources of income 
should be more carefully handled to 
give a true picture of the company’s 
regularly-to-be-expected or normally- 
earned revenues. 


Comparative Data 


It is a must for all annual reports 
that they be comparative. It is a sad 
commentary on the businessmen of 
America that we still find so many 
reports which are essentially non- 
comparative. (In judging for the 
FINANCIAL Wortp I immediately 
rejected a report which had little or 
no comparison between the results 
of different years.) 

I do not think that comparison 
between two years is sufficient. Prob- 
ably the comparison should cover at 
least the period of an ordinary busi- 
ness cycle, say four years. 

It is not sufficient to present a de- 
tailed balance sheet and income ac- 
count for the past year and then 
supplement it with a few “curves” 
representing the movement of two or 
three items over a series of years. 
This leaves most of the information 
entirely without comparison. 

Moreover the use of the compari- 
sons should be made more effective 
by presenting percentages of increase 
or decrease for the years covered. 

As a basis for comparison, statis- 
tical information is highly important. 
There should be tabulations — not 
charts or curves — showing the main 
statistical bases for some such period 
as ten years. Any intelligent stock- 
holder would want to know how the 
sales of his company have moved over 
a ten-year period. Then he would 
want to know the main items which 
were responsible for the variation. 
Next he would want to see how the 
net earnings had moved over the same 
period, and then he would want to 
know what the trend of the operating 
expenses had been. Finally, he would 
insist upon a table showing the move- 
ments of the operating ratio (ratio of 
earnings to expenses), earnings per 
share, and dividends per share. 


OCTOBER 3, 1945 


fe 


e 
e 
e 
e 
E 
e 


» Three slick jobs — modern, 
streamlined, beautifully designed 


with informative text. 


: "® Ask The Aviation Corporation why 
their last three Annual Reports 
have won the “Best of the Industry” 


Award for three consecutive years. 


They'll tell you: These reports were 


designed and produced by 


Prosi, Ine 


one of New York’s fine printers and 


typographers for 32 years. 


AST 45TH STREET, NEW YORK 


A word about the form of the re- 
port. It should be big enough to 
suggest an honest and complete job, 
and incidentally be reasonably im- 
pressive. This means that it should 
have more than 12 pages, preferably 
32. It should usually be about eight 
by ten inches in size. 

Reports of 16 pages or over should 
have some sort of index. 

Many reports are read with diffi- 
culty because of the length of the 
lines. In such cases, the printed part 
of the page should be made narrower, 
leaving wider margins, or the page 


‘should be divided into two columns. 


A touch of the individuality and 
character of the company should be 
found in each report, beginning with 
the cover. It is good to find on the 
cover something in the nature of a 
trademark, or seal, or a picture or cut 
of the company’s plant—something to 
identify it in a dignified way. 

The annual report should be well 
printed on good paper. Some have 
been put out on such poor paper and 
so ill-printed that they suggest a lack 
of success. On the other hand, osten- 
tation or garish “art work” suggests 
a lack of judgment and sincerity on 
the part of the management. 
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PROFIT POSSIBILITIES 
in the 


ADVERTISING SHARES 


Pamphlet available on 
written request 


W. E. HUTTON & CO. 


Established 1886 


Members New York Stock Exchange 
and other major Stock Exchanges 
14 WALL STREET 
NEW YORK 5, N. Y. 
Telephone REctor 2-3300 
Dayton Lexington Easton 
Portland, Me. Concord, N. H. 


x: 
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NEW YORK STOCKS, INC. 


STEEL SERIES 


Prospectus on Request 


HUGH W.LONGand COMPANY 


Incorporated 


48 WALL STREET 634 SO. SPRING ST. 
NEW YORK 5 LOS ANGELES 14 


WHEN WRITING ADVERTISERS 
PLEASE MENTION 


FINANCIAL WORLD 


overnment financing of the war, 
G accomplished at the extremely 
low over-all rate of 1.936 per cent 
because of much short term borrow- 
ing, will reach its final chapter this 
month (October 29) when the Vic- 


tory (8th) Loan drive opens. The 
$11 billion goal will no doubt be 
handsomely exceeded. Another Oc- 
tober feature in public finance is Can- 
ada’s Victory Loan with a goal of 
$1.5 billion—the Dominion’s 9th— 
which opens October 22. 


SOUTHERN PACIFIC 


The first refunding 4s of 1955 will 
be redeemed at 105 on January 1, 
1946, but holders need not wait till 
then to get their money. Immediate 
prepayment, at the full call price and 
interest to next January, will be made 
through Chase National Bank. 

The Central Pacific 4s of 1949, 
guaranteed as to principal and inter- 
est by Southern Pacific Company, are 
non-callable. Last year this obliga- 
tion was substantially lightened, how- 


ever, when a new issue maturing in 


1974 was offered in exchange, with 
a 4% per cent coupon to 1949 and 


SPECIALISTS 
STOCK CERTIFICATES 


ae HASBROUCK, THISTLE & CO., INC. 
ENGRAVERS anv PRINTERS ror LAWYERS 
161 WILLIAM STREET, NEW YORK 


BEEKMAN 3-0864 


IN PRODUCTION OF SECURITIES 


MINUTE BOOKS - SEAL PRESSES - STOCK LEDGERS 
re LEGAL - FINANCIAL - CORPORATE PRINTING 
REGISTRATION STATEMENTS - 

ANNUAL REPORTS 


“Successors to THE BROUN-GREEN CO.” 


BONDS - DEBENTURES 


PROSPECTUSES 


3% per cent thereafter. The out- 
standing 4s of 1949 in the amount of 
$88.2 million were thus reduced by 
$32.6 million of the substitute issue, 
the offer on which has expired. 


OIL LIENS 


A generally improved debt situa- 
tion for major petroleum: companies 
has augmented the attractions, al- 
ready strong, of leading oil liens. 
Where debt has not been reduced, 
working capital has been strongly ex- 
panded—so much so that a number 
of oil companies now have funded 
debts that are widely exceeded by 
working capital. The leader in this 
respect is Standard Oil of California 
with working capital that was 306 
per cent of debt at the close of 1944. 
Standard of Jersey was a close sec- 
ond with a 284 per cent coverage. 
Other important units: Texas Com- 
pany, 141 per cent; Shell Union, 133 
per cent; and Atlantic Refining, 118 
per cent. 

Debt charge ratios are also notable. 
Last year Standard of New Jersey 
earned fixed charges nearly 25 times, 
Standard of California 52 times, and 
Phillips Petroleum over 19 times. 


GREAT NORTHERN RAILWAY 


A distinct novelty in prepayment 
offers was introduced last week by 
this prosperous carrier of the north- 
west. Holders of the general mort- 
gage 4%s of 1977, Series E, were 
offered a scale of day-by-day prices 
at which the road will buy in these 
bonds until the close of 1945. Thus 
the purchase offer price is 111.916597 
on October 1, 111.905665 on October 
2, and thereafter the price is scaled 
down fractionally each business day 
until it reaches 110.932811 on De- 
cember 31. To these prices will be 
added regular accrued interest from 
July 1, 1945, to the particular date 
on which the bonds are delivered for 
such payment. 

The price-scale represents a yield 
of one-half of one per cent to July 
1, 1947, at which time the bonds will 
be redeemed at the call price of 105 
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This announcement is not an offer to sell or a solicitation of an offer to buy these securities, 
The offering is made only by the Prospectus. 


$48,000,000 


Public Service Company of Indiana, Inc. 
First Mortgage Bonds, Series F, 34% 


Dated September 1, 1945 Due September 1, 1975 


Price 202.46% and accrued interest 


The Prospectus may be obtained in any State in which this announcement is circulated 
from only such of the undersigned and other dealers as may 
lawfully offer these securities in such State. 


HALSEY, STUART & CO. Inc. 
BEAR, STEARNS & CO. BLAIR & CO., INC. CENTRAL REPUBLIC COMPANY 


(INCORPORATED) 


GLORE, FORGAN & CO. CER, SORA. & eer W. C. LANGLEY & CO. 
INCORPORATED. 
LEE HIGGINSON CORPORATION OTIS & CO. PHELPS, FENN & CO. 


SHIELDS & COMPANY COFFIN & BURR EQUITABLE SECURITIES CORPORATION 
INCORPORATED 
ESTABROOK & CO. HALLGARTEN & CO. HEMPHILL, NOYES & CO. 
HORNBLOWER & WEEKS PAINE, WEBBER, JACKSON & CURTIS 


TUCKER, ANTHONY & CO. DICK & MERLE-SMITH 
September 21, 1945 


ENGINEERING RESEARCH~—-— 
CONSULTANT 


A man with outstanding pre-war record 
of successful development of precision 
production equipment, special machinery 
and articles of accuracy. Owner of nu- 
merous patents now being operated 
under by nationally known manufac- 
turers. Can now handle additional prob- 
lems on a consultant or full-time basis. 


BOX NO. 236, c/o FINANCIAL WORLD 
INVESTORS SELECTIVE 
and accrued interest. So, in effect, FU N D, i N . 


holders get a free ride of one-half of 


one per cent interest on money which Principal 
they accept now under this scale of 


prices—this being an obvious induce- INVE STO RS SYNDIC ATE 
ment to turn in the bonds before the MINNEAPOLIS, MINNESOTA 

year ends. By the indenture, the 
bonds. cannot actually be called be- 
fore July 1, 1947, on at least nine 
weeks’ notice. 


INVESTORS 
SELECTIVE FUND INC, 


Three other series of the road’s . 9 
general mortgage bonds—B, C, and FRANCIS I DUPONT & CO Idle Cash— Called Bonds? 
D—are MEMBERS NEW YORK STOCK EXCHANGE $4,150 WILL BUY 
spectively in 1952, 1973, and 19 BER YORK CURB EXCHANGE 000 Par 
in the approximate total of $60 mil- $5,0' for f Bonds 
lion. However, the 334s of 1967, | “Opening an Account,” a helpful booklet Income $230—Yield 5%4% 
Series I, are callable at 104, and have on trading rules and practices, is avail- WRITE FOR INFORMATION 
been so called on January 1, 1946, as | able to new and experienced investors. Security Adjustment Cor 
previously noted (FW, Sept. 5). The Write for Booklet K-21 ” ty Adjustr 1935 P 
First National Bank, New York, is ONE WALL STREET © NEW YORK 5, N. Y. Members New York Security Dealers Ass’n 
the paying agent for both issues. 16 Court St., Bklyn 2, New York. TR 5-5054 
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$81,602,000 


Union Pacific Railroad Company 


Refunding Mortgage 3% Bonds, Series B 


Dated October 1, 1945 Due October 1, 1990 


The issuance and sale of these Bonds are subject to authorization by the Interstate Commerce Commission 


In the opinion of Counsel for the Company, the Series B Bonds will be legal investments for 
savings banks under the laws of the States of California, Maine, Massachusetts, New 
Hampshire, New Jersey, New York, Obio and Rhode Island, and for 
savings banks organized under the general laws of Pennsylvania, 


Price 104% and accrued interest 


The Offering Circular may be obtained in any State in which this announcement is 
circulated from only such of the undersigned and other dealers as 
may lawfully offer these securities in such State. 


HALSEY, STUART & CO. INC. 


OTIS & CO. 


(INCORPORATED) 


BEAR, STEARNS & CO. BLAIR & CO., INC. 


R. W. PRESSPRICH & CO. E.H. ROLLINS & SONS) L. F. ROTHSCHILD & CO. 


INCORPORATED 


SCHOELLKOPF, HUTTON & POMEROY, INC. WERTHEIM & CO. 


W. C. LANGLEY & CO. MERRILL LYNCH, PIERCE, FENNER & BEANE 


BURR & COMPANY, INC. COFFIN & BURR 


INCORPORATED 


PUTNAM & CO. SPENCER TRASK &CO. AUCHINCLOSS, PARKER & REDPATH 


HARRIS, HALL & COMPANY 
(INCORPORATED) 


GREGORY & SON 


INCORPORATED 


GRAHAM, PARSONS & CO. GREEN, ELLIS & ANDERSON KEAN, TAYLOR & CO. 


BAKER, WEEKS & HARDEN R. L. DAY & CO. 


THE MILWAUKEE COMPANY E. M. NEWTON & COMPANY 


September 27, 1945 


Rovan TYPEWRITER 
Company, Ine. 


A dividend of 134%, amounting to 
$1.75 per share, on account of the 
current quarterly dividend period 
ending October 31, 1945, has been 
declared payable October 15, 1945 
on the outstanding preferred stock 
of the Company to holders of pre- 
ferred stock of record at the close 
of business on October 4, 1945. 


A dividend of 15¢ per share has 
been declared payable October 15, 
1945, on the outstanding common 
stock of the Company, of the par 
value of $1.00 per share, to holders 
of common stock of record at the 
close of business on October 4, 


H. A. WAY 


CONSOLIDATED 
NATURAL GAS 


COMPANY 


30 Rockefeller Plaza 
New York 20, N. Y. 


DIVIDEND No. 4 


Tu BOARD OF DIRECTORS 
has this day declared the fol- 
lowing dividends on the capital 
stock of the Company, payable 
on November 15, 1945, to stock- ~ 
holders of record at the close of 
business October 15, 1945: 


Regular semi-annual cash divi- 
dend of 50¢ per share; and 
Extra cash dividend of 50¢ per 
share. 
Checks will be mailed. 

E. E. DUVALL, Secretary 
September 26, 1945 


Your Dividend Notice in 


FINANCIAL WORLD 


Calls Attention of Investors te 
the Progress of Your Company 


CORPORATE EARNINGS REPORTS 


EARNED PER SHARE 


EARNED PER SHARE 1945 1944 1945 1944 
ON COMMON STOCK: 8 Months to August 31 ON COMMON STOCK: 12 Months to June 30 
Penna-Central Airlines .......... $0.81 $0.57 Davison Chemical ........++..e006 $2.86 2.69 
3 Months to August 3! General American Oil of Texas.... 1.45 1.76 
Colonial Airlines ................ 0.63 Hanna (M. A.) 3.76 
Madison Square Garden........... D0.27 D0.62 Lake Shore Mines...... 0.67 0.76 
12 Months te July 31 Lehn & Fink Products.. 1.55 1.76 
Super Mold of Calif............... ana’ 
9 Months to July 31 McKesson & Robbins.............. 2.46 2.73 
1.22 0.25 Quaker Oats ........ 6.16 4.57 
1.84 2.25 | Randall Co. ......... b1.01 b0.72 
Shatterproof Glass 0.35 Timken-Detroit Axle 6.11 4.95 
West Virginia Pulp 1.38 
6 months to July 31 52 Weeks to June 30 
Economy Grocery Stores ..... 2.03 2.16 
0.71 0.43 10 Months to June 30 
onths une 
American Bhip B ER 4.38 3.86 9 Months to June 30 
ha 0.46 0.59 | Reynolds Spring ................. 0.84 1.11 
Colorado Fuel Iron 3.47 2.97 Willys-Overland 0.92 1.24 


EARNED PER SHARE 


1945 
ON COMMON STOCK: 6 Months to June 30 
$ $3.85 


4.84 

Bohn Aluminum & Brass.......... 2.77 3.42 
Bunker Hill & Sullivan Mg....... 0.40 0.47 
Chicago Pneumatic Tool........... 1.95 1.98 
0.84 
Fairchild Camera & eae... 0.82 2.06 
Falconbridge Nickel Mines ....... 0.13 0.14 
Hoskins 6 0.44 0.40 
Internatl. Products ...... 0.51 0.62 
Joslin Mfg. & Supply.. 3.04 2.59 
McAleer Mfg. ........ 0.28 0.10 
Park Utah Consolidated 0.003 0.04 
Phoenix Hosiery ........ 0.56 0.63 
ba 1.57 1.81 
South American ae & Piatinum.. 0.03 0.05 
Southland Royalty ............... 0.35 0.31 
2.11 219 
Tide Water “Associated Oil. 1.65 eee 
Vanadium Corp. ............ 0.48 0.49 
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General Mortgage Gold Bonds 


SERIES E, 414%, DUE JULY 1, 1977 


Great Northern Railway Company has irrevocably directed The First National 
Bank of the City of New York to publish appropriate notices calling for redemp- 
tion on July 1, 1947 the entire issue of the above mentioned Series E Bonds 
then outstanding at 105% of principal amount plus accrued interest to said date. 

Great Northern Railway Company hereby offers to purchase said Series E Bonds 
from the holders thereof up to and including December 31, 1945, excluding 


GREAT NORTHERN RAILWAY COMPANY : 


Saturdays, Sundays and holidays, at prices dependent on the date of delivery for 
purchase, such prices decreasing from 111.99% of principal amount as to Bonds 
delivered on September 24, 1945 to 110.93% of principal amount as to Bonds deliv- 
ered on December 31, 1945, to yield in all cases %2% to July 1, 1947, the date 
of redemption. Accrued interest at 444% per annum from July 1, 1945 to the 
date of purchase will be added in each case. The Company has prepared a table 
showing the price so payable as to Bonds delivered on each day (other than 
Saturdays, Sundays and holidays, which days are not delivery dates) from September 
24, 1945 to and including December 31, 1945 and will be glad to advise bond- 
holders thereof upon request. Holders of said Series E Bonds desiring to accept this 
offer should deliver their Bonds with all unmatured appurtenant coupons to 
The First National Bank of the City of New York, at its office, No. 2 Wall Street, 
New York 15, N. Y. against payment of the purchase price and accrued interest 
as aforesaid. 


SERIES I, 334%, DUE JANUARY 1, 1967 


Great Northern Railway Company has irrevocably directed The First National 
Bank of the City of New York to publish appropriate notices calling for redemp- 
tion on January 1, 1946 the entire issue of the above mentioned Series I Bonds 
then outstanding at 104% of principal amount plus accrued interest to said date. 

Holders of said Series I Bonds may immediately obtain the full redemption 
price thereof including accrued interest to January 1, 1946 by surrendering such 
Bonds with all unmatured appurtenant coupons to The First National Bank of the 
City of New York, at its above mentioned office. 


GREAT NORTHERN RAILWAY COMPANY 


St. Paul, Minnesota, By F. J. GAVIN, President 
September 24, 1945. 


= 
Pe- Pay- Hldrs. of Pe- Pay- Hldrs. of Pe- Pay- Hldrs. of 
Company Rate riod able Record Company Rate riod able Record Company Rate riod able Record 
Abraham MS i wnawek 87%c .. Oct. 25 Oct. 15 | Harvard Brewing ............. 10c .. Oct. 10 Sep. 29 | Richman Bros. ...........+.-- 50e Q Oct. Sep. 22 
Amer. Smelting Q Nov. 30 Nov. 2 | Haverhill Gas Lighi .. Oct. 1 Sep. 25 | Schenley Distillers ........... 50c .. Nov. Oct. 20 
og a ali eeobenees: $1.75 Q Oct. 31 Oct. § | Hershey Chocolate ............ 75c Q Nov. 15 Oct. 25 | Spalding (A. G.) & Bros...... 40c .. Oct. Oct. 8 
Am. Zine, Lead & Smelt. $1 Q Nov. 15 Oct. 15 | Steel Co, Q Nov. 1 Oct. 5 
pf $1.25 Q Nov. 1 Oct. 15 | Houdaille-Hershey ............ 25e .. Oct. 20 Oct. 10 | Superheater Co. .............- 25¢ Q Oct Oct. 5 
Attleboro bes Q Oct. 1 Sep. 15 | Household Finance ........... 35¢ Oct. 15 Sep. 29 | Thatcher Mfg. $3.60 pf........ 90¢ Q Nov. Oct. 
Do 3%% pf............-.98%e Q Oct. 15 Sep. 29 | Thew Shovel .................506 .. Oct. Sep. 
Barnsdall Oil ..........+see0s 20¢ Q Dec. 18 Nov. 15 he Nov. 20 Oct. 31 | Union Elec. (Mo.) $5 pf.....$1.25 Q Nov. Oct. 
Bickford’s, Inc. (Md.)........ Oc 1 26 Oct. 19 Oct. 9 Do $ $1.12% Q Nov. Oct. 
Bloomingdale .. Oct. 25 Oct. 15 Nov. 21 | Union Oil 25e Q Nov. Oct. 
Blumenthal is) TH Olisscus $1 75 Q Oct. 1 Sep. 28 Q Oct. 5 Sep. 22] U. 8. Foil Co. 7% pf....... $1.75 Q Oct. Sep. 
Odccceccccccocees 1 Q Oct. 31 Oct. 15 Q Oct. 31 Oct. 15} U. Smelt., Ref. & Mn 
Do “B” veeeee62%e Q Oct. 31 Oct. 15 Q Oct. 1 Sep. 22 1% ME weneutaccavecas 87%e Q Oct. Sep. 
-25¢ Dee. Mfg .. Oct. 1 Sep. 21 
NOV. ov. e 
Q Dec. 1 Nov. 15 | & Accumulations 
Central Aguirre Assoc....... 87%e Q Oct. 15 Sep. 29 | Midwest wets ‘as “dappig .. Oct. 15 Oct. 5 
Conde Nast Publications....... 65c .. Oct. 15 Oct. 1 | Morris (P.) & Co........... 37%c Oct. 15 Oct. 1] Cleve. 
Container Corp. of Amer....... 75¢ .. Nov.20 Nov. 5 $1 Q Nov. 1 Oct. 15 teel 
Cudahy Packing ............. 30e Q Oct. 15 Oct. 2 | Mountain States Tel. & Tel..$1.50 Q Oct. 15 Sep. 29 Pumps Df... sees . ° 
Do 4 c 15 Oct. Nat'l. Bond & Share.......... .. Oct. 15 Oct. 1 | Liberty Baking $4 pf.......... 50c .. Oct. 22 
Oumtaghess Drug Stores...... 25¢ Sep. 29 Sep. 26 | Philadelphia Co. ........... 12%ec .. Oct. 25 Oct. 1] N Amer. Invest. 6% pf..... 90c .. Oct. 29 
Oct. 20 Oct. 5 Do Nov, Oct. 1 Norther States 1% pt 29 
Dixie-Home Stores ........... 15e Q Oct. 15 Sep. 29 $1.25 Q Jan. 2°46 Dec. 1 Oct. 29 
Oct. Sep. 28 Pittsburgh Screw & Bolt...... Q Oct. 20 Oct. 2 Marquette Ry. 5% 
Federated Dept. Stores...... 37%c Q Oct. Oct. 20 | Public Service (N. J.) 6% pf..50¢e M Nov. 15 Oct. 15 | Df. ..ccceccseceseecseeees 1.25 .. Nov. 5 
General Baking ........---.:; 15¢ Nov. 1 Oct. 13 | Pyle-National ...........s.e0s 25¢ Q Oct. 1 Sep. 21 Pittsburgh Coal 6% = iovugwes $1 .. Oct. 25 5 
50c Nov. 1 Oct. 17 25e Q Nov. 26 Oct. 19 Corp. 4% “‘A”’ 
25e Oct. 25 Oct. 10 | Reading Co. 25e .. Oct. 27 
50c Q Nov. 1 Oct. 15 Reynolds 25e .. Oct. 1 Sep. 20 st. Paper Mills 6% 
Schaffner & Ma 40c Q Oct. 29 Oct. 8 5% $1.37% Q Oct. 1 Sep. 20 Oct. 
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« REAL ESTATE » 


CONNECTICUT—NEW YORK 


Fairfield County, Conn. 
Westchester County, N. Y. 
THE YALE FARMS 
Unspoiled country, high ridges, pleasant valleys 
with springs and streams, wooded sections and 
bridle paths. 
HOME SITES OF FIVE OR MORE ACRES 
YEAR-ROUND RESIDENCE 
All this within one hour from home to Grand 
Central Station by motor car over parkways or 
to stations at Greenwich, Port Chester or White 
Plains and thence by frequent trains to New York, 
Property Office: 
Quaker Ridge Road, cor. John Street 
Telephone 4360 Greenwich 


Address Reply to 
New Haven Office: 
20 Ashmun Street. Tel. 7-3131 — Ext. 910 
S. H. FRANCIS, Mer. 
BROKERS PROTECTED 


MAINE 


SHORE ESTATE—Penobscot Bay, Maine 3% 
acres on US-1. Cape Cod design residence, oil 
heat, insulated, 2 heatilator fireplaces, 2%4 baths, 
4 bedrooms, electric kitchen, play and recreation 
rooms, electric water system, attached garage, 
boat house, unlimited view, all year sports. 
Write-—M. C. Commerford, Belfast, Maine. 


MARYLAND 


BALD EAGLE POINT, near Tilghman, Md. 
165 acres; gentleman’s estate surrounded bv 
water on 3 sides, with excellent deep harbor and 
sand beaches; duck, fishing, sailing, unusually 
fine harbor; 8-room, 2-bath home, tenant house, 
fertile farm land and. Pine woods; send for photos. 
J. G. Lippincott, 500 5 Ave., N. Y. 


NEW JERSEY 


SOUTH JERSEY HOME 
10-room Colonial house; oil burner; all con- 
veniences; 4-car garage; 8 acres farm and meadow 
land; 500 ft. water front ; 80 ft. dock; marine 
railway ; 10 miles from seashore. Price $15,000. 
Box No. 225, c/o Financial World. 


NEW YORK 


ADIRONDACK estate. Beautifully furnished 
modern chalet, slate roof, oil burner, 6 rooms; 
on knoll overlooking lake; guest house, 6 rooms; 
2-car garage; cabin for help ; electric refrigera- 
tion; landscaped 2% acres: bargain for quick 
sale. $15,000. Write the Chalet Quisette, Lake 
Luzerne, N. Y. 

YEAR-ROUND estate for sale, developed by 
lady of culture into most beautiful in vicinity; 
main house 8 rooms, 2 guest houses (2 and 4 
rooms); 4-car garage, with ultra-modern living 
quarters, storeroom; buildings grouped on bab- 
bling trout stream ; 147 acres; place is last word 
in modern living. 

Bend-O-Brook, Shandaken, N. Y. 


PENNSYLVANIA 


THE FAMOUS 
SHANKWEILER HOTEL 
Established for 20 years on Penn Rt. 309, just 
north of Allentown. Wide reputation throughout 
the East. 2 beautiful dining rooms, circular bar & 
modern equipment. 16 acres of land. OPEN AIR 
MOVIE THEATRE, baseball diamond. Garage 
for 12 cars. Substantial business volume. A steal 


at $50,000. 
Knaake, Real Estate Center. 


Contact Mr. 
120 No. 8th St.. Allentown. Pa. Phone 9502 


MOUNT POCONO—Modern 8-room, year-round 
house and 4-room summer cottage, both furnished : 
about 2 acres; beautiful setting, nice location. 
Write, phone W. H. Cuyler, 155 East 44th St.. 
New York. MUrray Hill 2-6940. Room No. 1000 


POCONO MTS. of Penna. Completely furnished 
modern eae country home, perfect con- 
dition, near golf; 4 acres beautifully landscaped: 
cost $35,000; = Bk now $14,000. Dr. DeKay, 
Mountainhome. Pa. 


TEXAS 


BUSINESS PROPERTY INVESTMENT 
Nine-story office building best retail area of San 
Antonio, Texas. Designed for ten additional 
stories. Pays over 5% net on price. 

L. W. FENSTERMAKER 
311 Soledad St. 


San Antonio, Texas 
VIRGINIA 


“SPRINGHILL” in Tidewater, Va., beautiful 
farm estate on navigable water, 1 mile fror: 
Mathews C. H., hard surface road, 7 bedrooms. 
3 baths. Oil heat throughout—complete electric 
facilities. 63 acres cultivation, 72 woodland. Price 
$35,000. Mrs. Wm. B. Smith, Mathews Court 
House, Va. 
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Adjusted for 
'] 240 |— Seasonal Vanation 240 
1935-39 = 160 220 
200 200 
FA 
INDEX OF 
160 INDUSTRIAL 160 
140 PRODUCTION 140 
Fed. Reserve Board 128 
120 
|_| 1945 
100 
1940 1941 1942 1943 1944?) F MA M J J 
Steel Operations (% of Capacity : 
Total Freight Car Loadings (Cars) .. 837,293 856,105 898,667 
Sept. 1 Sept. 
{Total Loans, 101 Cities (Fed. Res. Mbrs.) $12 764 $12,683 $10,946 
{Total Commercial Loans ....... 124 6,095 
{Total Brokers’ Loans ........ 2,263 2,130 
{Money in Circulation .................. 20,706 220,903 
{Brokers’ Loans (New York 1,767 1,681 
Price Indicators 
(At New York, except steel) Sept. 25 Sept. 18 Sept. 26 
Cotton, middling, per Ib.................. $0.2319 $0.23626 $0.2235 
Oats, white, per bushel.................. 0.80 0.785% 0.7614 
Rye, No. 2, Western, per bushel.......... 1.85% 1.86% 1.86% 
Wheat, No. 2, red, per bushel............ 1.915% 1.86% 1.83 
Steel Scrap (Jron Age) per ton.......... 19.17 19.17 19.17 
§As of beginning of the following week. {000,000 omitted. z Revised. 
N.Y.S.E. Market Statistics _September. 
Closing Dow-Jones Stock Averages: 19 20 21 22 24 25 
30 Industrials ........... wee. 179.51 180.22 179.69 179.49 179.51 179.42 
57.51 58.26 58.16 58.27 58.53 59.09 
> 34.15 34.11 34.18 34.25 3421 34.18 
66.49 66.88 66.74 66.75 66.82 66.97 
Details of Stock Trading: 
Shares Sold (000 omitted).. 1,690 1,500 1,340 480 890 —-:1,180 
982 982 960 733 916 937 
Number of Advances. ci cuiiee 698 516 348 229 377 474 
Number of Declines......... 136 242 404 311 312 249 
Number Unchanged ......... 148 224 208 193 227 214 
New Highs for 1945......... 176 140 120 34 72° 113 
New Lows for 1945......... 5 6 6 2 3 1 
Bond Trading: 
Dow-Jones 40-Bond Average. $5,810 $6,260 $6,810 $2,200 $5,760 $6,960 
Bond Sales (000 omitted).... 105.69 105.77 105.72 105.72 105.78 105.86 
*Average Bond Yields: Sept. 19 Sept. 12 High Low 
. 3.174 3.180 3.233 3.134 
*Common Stock Yields: 
3.89 3.89 4.63 3.89 
5.76 5.84 6.02 4.66 
3.53 3.55 4.53 3.53 
3.97 3.98 4.69 3.97 


*Standard & Poor’s Corporation. 


The Most Active Stocks — Week Ended September 25, 1945 


Net 
Change 


Shares 

Traded 

Pan American Airways............ 143,000 
Graham-Paige Motors ................. .- 132,700 
Columbia Gas & Electric................. 129,700 
121,100 
Baltimore & Ohio R. R...........s0s000. 68,500 
Commonwealth & Southern............... 67,900 
Certain-teed Products 63,600 
Marine Midland Corp. ............++++5+5 60,400 


Sept. Sept. 25 
834 1934 
1034 10% 
7% 83% 
265% 28% 
7% 7 
20% 22% 
10% 1034 
14% 15% 
8% 9% 
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Keep Your Investments Adjusted 
to CHANGING CONDITIONS 


Personalized Supervision Solves 
Your Problem 


After all, handling investments is a business in itself, a sup- 
plemental business carried on by the investor for the purpose 
of increasing his income, adding to his principal, and safe- 
guarding his future. No business can be successful if carried on 
in a haphazard manner. Knowledge and experience are essential 
to its planning and operation if capital is to be conserved and 
an adequate income derived. 


Without guidance in a world of swiftly changing developments 
the investor is like a mariner without a compass. Few investors 
have the time or training to plan and supervise their programs 
personally and many have found a happy solution to their problem 
by turning the task over to us. 


Mail this coupon for 
further information, 
or better still send us 
« list of your holdings 
and let us explain 
how our Personalized 
Supervisory Service 
will point the way to 


better investment re- Name .... 
cults. Address 


c. J. O'BRIEN, INC. 


FINANCIAL WORLD RESEARCH BUREAU 
86 Trinity Place, New York 6, N. Y. 


C Please send me the pamphlet “A Personalized Supervisory Service for the 
Investor.” 


C I enclose a list of my present holdings with original purchase prices and 
would like to have you explain whether your service would be adaptable 
to my problem and if so, what the cost would be for supervision. My 
objectives are 


Income 
It is understood that I incur no obligation by this request. 


The investor who follows a planned 
program under the guidance of our Staff 
has the assurance that all new develop- 
ments and potential influences are be- 
ing constantly appraised with respect to 
their possible effects on his individual in- 
vestment program. Changes in invest- 
ment policy or in specific issues are 
recommended only after careful study 
of every pertinent factor. 


Keen discrimination is required to de- 
termine the issues which have the best 
prospects in the transition and early post- 
war period. It isa problem requiring the 
knowledge and experience of an organ- 
ization devoting its full time to the 
analysis and determination of security 
values. 


Renewal Rate 
Over 80 per cent 


Convincing evidence of the value of our personal 
supervisory service is to be found in the high rate of 
renewals year after year. In the past year over 80 
per cent of all expiring contracts have been renewed and 
many have been subscribers to our service continuously 
from five to fifteen years. 


You, too, should follow the example of these successful 
investors and enroll for personal investment supervisiun 
with Financial World Research Bureau. The fee is sur- 
prisingly moderate. 


Capital Enhancement C) Safety 
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Four company is planning post-war 
business on an expanding basis, the de- 
sirability of making a banking connection 
of equivalent scope mow may be important 


to you. 


Such a connection will not interfere with 
your present banking relationships. On the 
contrary, it should supplement them and 
prove to be of considerable assistance to 
you, not only now, but also in the days of 
change and unforeseeable business oppor- 


tunities that lie ahead. 


Many of our customers are companies that 


do business with us through their local . 


banks, which are also valued depositors— 


and on that basis of entire mutual confidence, 


we invite discussion with forward-looking 


business executives and their bankers. 


* 


THE PHILADELPHIA 
NATIONAL BANK 
Philadelphia 1, Pa. * 


MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION 
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